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Coming Events 





April 19-22, 1953—15th Annual Conven- 
tion, Luggage and Leather Goods Manu- 
facturers of America, Inc. First Supply 
Exhibit. The Shoreham Hotel, Washington, 
D. C. 


April 19-22, 1953—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association in leasing St. Louis hotels. 


April 26-28, 1953—Fifth Factory Manage- 
ment Conference. Sponsored by National 
Shoe Manufacturers Association. Nether- 
lands-Plaza Hotel, Cincinnati, O. 


May 1-2, 1953 — 1953 Convention of 
North American Superintendents’ and Fore- 
men’s Association. Hotel Commodore, New 
York City. 


May 3-7, 1953—Popular Price Shoe Show 
of America showing of footwear for Fall 
and Winter 1953. Sponsored by National 
Association of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotels New Yorker and McAlpin, New 
York City. 


May 10-13, 1953-—- Parker House Shoe 
Show. Sponsored by Boston Shoe Travel- 
ers Association and Parker House Show 
Committee. Parker House, Boston. 


May: 25, 1953—Joint Meeting, Metropoli- 
tan New York Region of National Hide 
Association and National Association of 
Importers and Exporters of Hides and 
Skins. Hotel New Yorker. 


June 7-10, 1953—Annual Convention of 
American Leather Chemists’ Association. 
Netherland-Plaza Hotel, Cincinnati, O. 


June 13-15, 1953—Shoe Service Industry 
Trade Exposition. Sponsored by Shoe Serv- 
ice Institute of America, in conjunction 
with its 48th Annual Convention. Hotel 
Sherman, Chicago. 


June 15-16, 1953—Annual Spring Meet- 
ing of National Hide Association. Sham- 
rock Hotel, Houston, Texas. 


Aug. 2-6, 1953—National Luggage and 
Leather Goods Show. Sponsored by Lug- 
gage and Leather Goods Manufacturers of 
America, Inc. Hotel New Yorker, New York 
City. 

August 17-19, 1953—Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


August 18-19, 1953—Showing of Amer- 
ican Leathers for Spring and Summer, 
1954. Sponsored by Tanners’ Council of 
America. Waldorf-Astoria, New York City. 


Sept. 6-11, 1953—Annual Meeting, Inter- 
national Union of Leather Chemists Soci- 
eties. Barcelona, Spain. 


October 11-14, 1953 — Canadian Shoe 
& Leather Convention and Shoe Fair. Spon- 
sored by shoe manufacturers, shoe sup- 
pliers and tanners. Mount Royal Hotel, 
Montreal. 


Oct. 21, 1953—Annual Fall Meeting, Na- 
tional Hide Association. Edgewater Beach 
Hotel, Chicago, Il. 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 

Oct. 26-29, 1953—National Shoe Fair, 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 
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Letters to L & §S 





Speakers’ Bureau Listing 
Sirs: 

I was interested in your March 28 
editorial, ‘““Let the Voice Be Heard.” 
It is a very good suggestion. 

Several years ago and on several oc- 
casions since then I have given a talk 
before service clubs called “The Ro- 
mance of Leather” in which I have 
gone into the history, development and 
uses of leather through the centuries. 
I have illustrated this talk with a 
selection of 10 or 12 different kinds of 
skins which we use in our fancy 
leather production and also a number 
of products. 

These talks have always found a 
ready and interested audience. Several 
service clubs in other cities have 
heard of the talks and asked me to 
speak before them. 

It seems to me your suggestion that 
Leather Industries of America prepare 
such talks for people of the leather 
industry to deliver is a very good one. 
Almost any leather or leather goods 
manufacturer can go into his stock- 
room and pull out skins that will in- 
terest the layman. One factor that 
could spread these ‘“‘voices” quickly 
would be to find some way of getting 
your “Speakers’ Bureau” listed with 
service clubs and other interested or- 


ganizations. H. A. Bauman 


Enger-Kress 
West Bend, Wis. 


Idea To Crystallize 
Sirs: 

You have an excellent suggestion in 
your thought of a Speaker’s Bureau 
dedicated to leather. You will be inter- 
ested to know that Leather Industries 
of America began organizing such a 
corps of speakers and already has a 
considerable nucleus of tanner and 
allied trade representatives in different 
cities who can step up to a micro- 
phone, television camera or an audience 
in the flesh with authority and aplomb. 
It takes time, of course, to train a 
good-sized group but I am hopeful 
that before too !ong Leather Industries 
of America will have capable repre- 
sentatives everywhere doing a grass- 
roots job of selling the idea of leather. 

Irving R. Glass 
Executive vice-president 


Tanners’ Council of America 


New York 
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Leathers tanned with OroTan TV have the toughness 
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A complete tan in itself, it is thoroughly compatible with 


vegetable tans—may be used in blends to reduce sludging. 


Another rugged contender for top honors is ZIRCOTAN 
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T... Tanners’ Convention last week 
at the swank Boca Raton Club in 
Florida was notable in several. re- 
spects. First, it was the farthest south 
the meeting has yet been held. Sec- 
ondly, it was the most optimistic get- 
together of tanners seen in years. 
Finally, it was one of the first tanners’ 
conventions at which the shoe retailer 
came in for his real share of the spot- 
light. 

It seemed a little strange to have 
Sam Sullivan, enterprising owner of 
the Sullivan Shoe Departments in 
Laredo, Tex., and by now, one of the 
nation’s better-known shoe retailers, 
telling the nation’s leading tanners 
the retailer’s viewpoint of leather. 
Few tanners have concerned them- 
selves over this viewpoint in years 
past, concentrating instead on stimu- 
lating the shoe manufacturer’s and 
the consumer’s acceptance of leather. 
Yet here was a representative shoe 
retailer telling them how he felt about 
the matter. 


A Revealing Tale 


And a revealing tale it was. Sulli- 
van, as is his wont, pulled no 
punches, walked in with the zip and 
confidence of someone who knows 
exactly what he’s talking about. First, 
he told the tanners that a good part 
of the $25 million the shoe and allied 
industries are spending annually on 
advertising is “missing the bull’s- 
eye.” If the industry were doing a 
bang-up job of serving the public, 
he pointed out, it wouldn’t have a con- 
sumption problem. 

Sullivan went on to suggest various 
means of solving this problem. One 
suggestion was a discussion panel, 
consisting of tanners, shoe manufac- 
turers and retailers, unions, chains, 
and members of the trade, fashion 
and consumer press, to be held in 
New York’s Town Hall or Carnegie 
Hall during the next Leather Show. 
Another was to remove the cloak of 


6 


The leather industry is concentrating upon 
bringing us story home to the shoe manu- 


facturer and consumer. Sorely neglected is 


the middleman who sells these shoes. Here 


is the case for 


GLAD-HANDING THE RETAILER 


“secrecy” that so often surrounds the 
shoe industry by inviting every press 
representative conceivable and the 
public itself to attend this panel. 

Even if the ideas were not new, the 
mere fact that a shoe retailer con- 
ceived and offered them is most sig- 
nificant. It offers proof conclusive 
that the leather industry must be 
neglecting a good part of the promo- 
tion it needs if a shoe retailer, ostens- 
ibly at the other end of the line, can 
feel this need. 

Sullivan’s observations went even 


deeper. He described himself as an 
average retailer. Yet he admitted a 
pitiful “ignorance” about leather. “I 
don’t want to be ignorant about 
leather, nor do my buyers and sales- 
men,” he said. “Nor do any shoe 
men that I know. Yet the average 
traveling man, store owner—in fact, 
almost any member of the shoe dis- 
tributing team—knows next to noth- 
ing about leather.” 


Startling Admission 


A rather startling admission from 
one who buys and sells thousands of 
pairs of shoes each year! 

And Sullivan says he is interested 
in leather. Yet, despite attending 
every kind of leather and shoe gather- 
ing available over the year, he is able 
to find out very little about it. You’d 
think one would be exposed to some 
leather propaganda at one or more 
shows, he says. A few swatches, a 
few color listings were all he was able 
to gather. 

His plaint bears out a chronic con- 
dition all too common among shoe 
retailers. Few know the first elemen- 
tary thing about leather. How many 
times have you heard a shoe sales- 
man ask a lady customer if she 
wanted suede or leather shoes? If the 
customer should ask him whether a 
shoe contained calf or kid suede, he’d 
be entirely at a loss. And as for pro- 
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moting leather, this salesman might 
as well be selling wooden shoes. 

Again Sullivan shows his aware- 
ness of the problem by suggesting a 
series of traveling displays, aimed at 
showing the public various leather 
samples and how they’re made, com- 
plete from raw skin to finished prod- 
uct. He goes a step further by sug- 
gesting that retailers over the country 
would be only too glad to pay ship- 
ping charges as the display hopped 
from town to town. 


Personal Touch 

Finally, Sullivan has a third point 
—one he apparently feels is fully as 
important as the previous two. The 
leather industry, through Leather In- 
dustries of America, is doing a good 
job with its paid advertising, he ad- 
mits. Leather ads in magazines and 
newspapers are outstanding. But paid 
advertising is not the complete an- 
swer. It must be augmented by per- 
sonal contact. 

And there this leading retailer may 
have hit upon the heart of the matter. 
He advises tanners to stop waiting for 
“The Press” to come to them, seeking 
news and information. Rather, he 
says, it is up to each and every tanner 
to seek out the newspapermen in his 
city or community, let them know 
there are some fairly interesting 
things that occur from time to time 
in the making of leather. 

The story has always been there, 
according to Sullivan, but it has 
needed that one little touch to bring 
it into the open—the touch called 
“personal contact.” If tanners would 
take the trouble to do a little more 
“glad-handing” with the press, the 
public and the shoe retailer—hitherto 
neglected avenues—it would be much 
easier to get their story heard. 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 2c each: 
5000 or over, 1c each. 
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NATIONALLY ADVERTISED 


B. F Goodrich 


SHOE PRODUCTS 


and TV announcer —and 
B. F. Goodrich salesman on the 
Burns and Allen Show. 


REDUCE COSTS—INCREASE SALES WITH | 


B. F. Goodrich Vogue hee:s 


ve get several advantages when you use B. F.Goodrich Vogue heels. These Vogue heels are just 
heels reduce manufacturing costs because they .. . another example of 
the many fine shoe 
®@ Reduce nailing faults with selection of nailing patterns. products made by 


®@ Attach faster, assure tight heel seat. * ge spo — 


@ Finish better with clean edges, no nail holes. and repair of shoes. 
For catalog or further 
And sales are easier to make because these B. F. Goodrich Vogue heels are information, write 
advertised on the B. F. Goodrich television show starring George Burns and The B.F. Goodrich 
Gracie Allen. Over the national CBS Television Network, “salesman” Harry ee ee 
Von Zell tells your customers that B. F.Goodrich Vogue heels are lightweight Ohio, : : 
heels that give extra comfort . . . have more rubber where wear is greatest .. . 


keep shoes new looking longer. 
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TANNERS SEE Goop Votume HoLpinc 


Boca Raton meeting stresses sound outlook, promotion progress 


Tue subjects of economic outlook, 
taxes, leather and shoe business, and 
leather promotion held the spotlight 
at the annual meeting of the Tan- 
ners’ Council, which took place April 
9-10 at Boca Raton, Florida. The 
meeting, held in a setting of fabulous 
luxury of the Boca Raton Hotel and 
Club, claimed to be the most beau- 
tiful resort in the world, was split 
with business sessions in the morning 
and recreational activities completing 
the remainder of the day. 


Low Tariffs Assailed 


Council president Lawrence L. 
Jones officially opened the meeting 
by assailing lower tariffs as a blow 
to the tanning industry. The govern- 
ment’s current “Trade, Not Aid” 
program was actually a drive to lower 
U. 5. tariffs. Said Jones, “I propose 
that there be an end to the pointing 
of the finger at our modest and al- 
most insignificant tariffs. We are 
willing to compete on equal terms 
with anyone else, but we do not pro- 
pose to be tied hand and foot in 
competition with industries which 
have ignored reciprocity and have 
labor costs one-quarter or one-third 
of ours, and which have permitted 
artificial restrictions of trade.” 

Dr. H. E. Luedicke, editor of New 
York Journal of Commerce, believes, 
according to his address, that the 
current Russian “peace” moves will 
tend to hasten a showdown between 
the strong and weak points in our 
present economic picture. The soften- 
ing of the economy, due to declining 
pressure on military spending as a 
result of Russian peace gestures, is 
inevitable. Luedicke sees no depres- 
sion or even a serious recession. But 
he does look forward to some de- 
flation and a sloughing off of the fat 
on the current economy. 

Sydney A. Gutkin, well-known tax 
consultant, discussed “the business- 


man and his taxes.” Chief point 
driven home by Gutkin was that he 
foresaw no letup on taxes, either 
personal or business, so long as the 
country’s economy was operating in 
an inflationary and prosperous at- 
mosphere, as it has been for past 
years. The government operates on 
a policy of get-it-while-they’re-flush 
tax philosophy. 

Sam H. Sullivan, prominent shoe 
retailer of Laredo, Texas, brought a 
refreshing note into the meeting by 
informing the tanners that they faced 
a big job of educating the shoe re- 
tailer and his salesmen on the mer- 
chandising values of leather. He 
said that the “ignorance” of the aver- 
age shoe retailer regarding leather 
was wholly the fault of the tanners, 
who had failed to drive home the 
story of leather and its relation to 
shoes and shoe business. 


Solid Position 


Irving R. Glass, Council vice- 
president, told the meeting that the 
tanners were in a solid position that 
could not be seriously shaken by any 
change in the international situation 
that would affect industry as a whole. 
The tanning industry, said Glass, “has 
been purged of excesses in terms of 
volume, and of raw material prices. 
Tanners are in an_ exceptionally 
sound merchandising position, and 
to a far greater extent than is the 
case in other industries, and are in- 
sulated against the imponderables 
and potential fluctuations of the gen- 
eral business outlook.” 

Clayton Van Pelt, president of 
Leather Industries of America, gave 
a detailed report of the progress made 
by that organization over the past 
year. One point that the program 
has stressed, said Van Pelt, was that 
“LIA has opened up tremendous pos- 
sibilities in influencing and making 


markets for leather. LIA has had 
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such a great effect on the manufac- 
turers and retailers of the United 
States that leading stores throughout 
the country now accept the idea that 
leather is the best means of pro- 
moting business for themselves.” 


LIA Accomplishments 
Walter Kraus, director of LIA, 


gave an interesting array of details 
regarding the LIA program to date 
and what is being accomplished in 
concrete terms. Tangible results to 
date have been far in excess of what 
might have been expected for the ex- 
penditures made on the program. 
Kraus stated that the program had 
made a “positive impact on every 
source dealing with leather at the 
manufacturing and retail levels, and 
with the U. S. public as a whole.” 

Julian B. Hatton, Jr., acting chair- 
man of the Council’s Laboratory 
Committee, spoke on Tannery Re- 
search. Emphasizing the need for 
larger and more selective expendi- 
tures for tannery research, Hatton 
stated that the merchandising of 
leather must be supported with a 
program of equal intensity and scope 
to improve the product being mer- 
chandised. He outlined a four-point 
program showing how such a pro- 
gram might be founded to step up 
the industry’s research efforts. 

A selected panel of Council staff 
members (Drew, Kronen, Oseland 
and Glass) plus Julius Schnitzer and 
Lawrence Jones, held an open discus- 
sion on current industry matters 
based on questions presented by 
Council members. 

A question dealing with the signifi- 
cance of current beef shortages in 
Argentina was answered by Julius 
Schnitzer, who declared that over 
the past five years there had been a 
decline of 5-10 million head in the 

(Concluded on Page 67) 
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FULTO N W hen 4 out of every 5 of the nation’s leading tanners 


specify a machine it has to be good! And that’s how popular 


the FULTON COUNTY OSCILLATING BUFFER with 
pneumatic* opening and closing is with leading manufacturers. 

This precision-engineered machine is designed to perform 
superb buffing and snuffing . . . one simple operation buffs 


= : a side or a hide . . . and will increase production by 12%. The 

§ C1] a t ] n g Jenkins metal core brushes last longer, perform better; the 
machine’s sturdy, lifetime construction assures years of repair- 

free operation at minimum upkeep-cost; just two turnbuckles 


to set and the finest buffer in the industry is ready to go to work 
for you. It’s available in 40, 50 and 60 inch widths. 

With Fulton “Toe Control,” fatigue is decreased as pro- 
duction is increased. It can be custom-fit to accommodate your 


‘th © yf * operator . . . high or low, left or right for most convenient opera- 
tion. And in most cases, Fulton engineers can convert your 
ey ad present equipment to oscillator type machines and install “Toe 
DE Control” — all at surprisingly low cost with no wait for delivery. 

j Please write for all particulars. 


“optional at slight extra cost 


Wachine & Supply Co., Tne. 


71 WEST FULTON STREET *« GLOVERSVILLE, NEW YORK 


Overseas Representative—WOLFF INTERNATIONAL, INC., 2577 North Teutonia Ave., Milwaukee 6, Wis. 
Eastern Representative—GEORGE FROMER CO., INC., 27 Walnut Street, Peabody, Mass. 
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Lawrence L. Jones 


President 


Tanners’ Council of America 


PRESIDENT’S REPORT 


Council criticizes government’s Trade-Not-Aid-Policy 


Tue frame of mind that has resulted 
from my observations is one of sober 
optimism. How, in the midst of so 
many harrowing problems that beset 
the tanning industry, does one justify 
the feeling of optimism? It is a ques- 
tion that may be fairly asked. I shall 
try to convey to you the basis for my 
feeling. 

How does one derive a feeling of 
optimism from an international situa- 
tion with its red-hot cold war, only 
slightly chilled by this past week’s 
proceedings; a domestic situation so 
distorted and so vulnerable that no 
one envies our political leaders their 
herculean tasks? Even the usual 
ranting of the outs against the ins 
has subsided to an almost humble 
whisper. Within the tanning indus- 
try, we have our own particular set 
ethene problems, some of our divi- 
sions have problems as difficult as 
‘we have seen in many moons. A feel- 
ing of optimism can scarcely be ac- 
counted for on the basis that we have 
no serious problems to deal with. In 
fact, before proceeding further, it 
may be well to take a good hard look 
at a few of these troublesome prob- 
lems. Several of them concern mat- 
ters on which a clear and vigorous 
expression of opinion in the industry 
is absolutely necessary. 

For example, on the international 
scene I believe that an issue has been 
put on the table lately that deserves 
accurate thinking and plain speaking. 
I refer to the slogan of “Trade, Not 
Aid,” and the extraordinary objec- 
tives and interpretations which have 

rompted that slogan to be circulated 

y international diplomacy and poli- 
tics. 

Talk delivered before Tanners’ Spring Conven- 
tion, Boca Raton, Fila., April 9. 


10 


We are now told that the course 
of our foreign economic policy in re- 
cent years must be changed and that 
economic progress and_ stability 
abroad depend upon trade rather 
than the extension of direct financial 
assistance by the United States. Who 
could possibly object to such a sound 
proposition. Like Mr. Coolidge’s 
— we are all against sin. Un- 
ortunately, the trouble with noble 
generalities is they are like wood piles 
and, in this case, the noble sentiment 


‘ of “Trade, Not Aid” conceals a dozen 


Ethiopians. 


Tariffs the Villain? 
One would think from all the talk 


about conditions abroad and the need 
for more trade to supplant the tre- 
mendous flow of cash from this coun- 
try that U. S. tariffs are the villain 
of the piece. Why is it that every 
sonorous public statement either 
abroad or at home singles out the 
U. S. tariff as the great barrier to 
economic progress, stability and the 
millennium? The facts are so com- 
pletely inconsistent with that thesis 
as to make one wonder why the full 
story is not presented. 

The U. S. tariff is a low tariff, a 
modest protective structure. It is a 
far cry from the duties of twenty-odd 
years ago because continuous and 
progressive reductions have been 
made through the reciprocal trade 
agreements which this country initi- 
ated back in the 30’s. The tariff 
structure of the United States is ac- 
tually lower than the protective du- 
ties of any other countries of any im- 
portance in international trade. By 
and large, the United States has actu- 
ally honored the objectives of recip- 
rocal trade agreements, and reduced 
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its tariffs until in many cases they are 
practically nominal. 

We believe it is high time that at- 
tention is given to more genuine and 
crucial issues of international trade 
than the empty and meaningless bug- 
aboo of U.S. tariffs. Time and again 
the -Tanners’ Council has presented 
testimony before Congress and the 
executive branch of the Government 
in which we have urged that attention 
be given not alone to our tariffs but 
to the elimination of the artificial 
and restrictive barriers to trade, the 
barriers imposed and maintained 
abroad. We have called attention 
to all of the artifices of export and 
import embargoes, quota systems, bi- 
lateral arrangements, subsidies, bar- 
ter deals, currency shenanigans, to 
say nothing of internal cartels and 
monopolies which foster selfish and 
destructive government controls. We 
have pleaded for equitable access to 
world raw material markets as a key- 
stone to genuine trade agreements. 
We have asked that the spirit of true 
trade reciprocity should not be viti- 
ated, destroyed and mocked by arti- 
ficial trade restrictions. 

How easy it is for an industrialist 
concerned with automobiles, or simi- 
lar durable goods, to espouse the elim- 
ination of whatever scrap of protec- 
tive tariff remains to this country. 
Consumers’ goods industries such as 
ours, our capital and our employes, 
are offered up for sacrifice at no cost 
to Detroit. Will our employes be able 
to buy cars if their livelihood and 
purchasing power are destroyed by 
the kind of dumping and the exploi- 
tation of low labor costs abroad 
which we have already witnessed? 
And when that happens, as it surely 

(Continued on Page 70) 


April 18, 1953 





Important “selling point” in the 


Leather Industries promotional campaign 


to expand your markets is the 

mellow beauty of genuine leather. 
For many years we have been helping 
tanners to achieve sales-stimulating 
color effects on every type of tannage 
—with the most economical dyes 

and application methods. 


wv National Technical Service Laboratories, 
attached to our principal offices, 

are staffed with technicians skilled both in 
dye formulation and tannery practice. 

Their practical assistance is an integral 

part of our efforts to help you maintain 

the pre-eminence of genuine leather 

in its proper spheres of use. 


NATIONAL ANILINE DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 RECTOR STREET, NEW YORK 6, N.Y. 


Besten Providence Philadeiphia Chicage San Francisce 
Portiané, Ore Greensboro Chariotte Richmond Atianta 
Cotumbus, Ga New Orieans Chattanooga Terento 








Top row, left to right: Mr. and Mrs. Sturgis Stout; Ed Drew, Mr. and Mrs. Leif Kronen; Mr. and Mrs. 
George Martin. Second row: Mr. and Mrs. Irving Manasse, John Lindquist, Joe Kaltenbacher; Lewis 
B. Jackson, Mrs. Cecil B. Powell, Mrs. Jackson and Cecil B. Powell. Third row: Mrs. William Katzen- 
berg, William Katzenberg, Mr. and Mrs. Sydney Gutkin; Irving Glass, Mrs. George Mealley, Albert M. 
Pierce and George Mealley. Below, on right: Mr. and Mrs. Bona Allen III, Mr. and Mrs. John W. 
Feeney. Bottom row, left, standing: Bill Rossi, Al Schiller, Ed Sawtelle, George Purnell, Fred Hilter- 
haus; seated, Mrs. Sawtelle, Mrs. Purnell, Mrs. Schiller, Mrs. Hilterhaus and Mrs. Rossi. Below, on 
right: Charles Wesley, Mrs. lard Wilson, Irving Glass and David K. Poole. 
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Report On 


Clayton F. Van Pelt 


President 


Leather Industries of America 


LEATHER INDUSTRIES Or AMERICA 


A year of progress has brought some extraordinary results 


Bxacriy one year ago, Leather 
Industries of America was taken out 
of the idea stage and put into opera- 
tion, A great many of us were skep- 
tical; we endorsed the program out- 
lined to us with reservations because 
the field of publicity, promotion and 
advertising is notoriously full of in- 
tangibles such as hot air. 

Last fall when I was drafted to be 
President of Leather Industries of 
America in its first year, I felt that 
my first obligation was to report back 
to you on a plain question. Is our 
effort successful? Does the program 
measure up to hard-boiled expecta- 
tions? Are we getting the kind of 
return for our expenditures which we 
would expect in our own business? 

I feel justified today in giving pe 
a Ley an blunt report. You 
may not have seen all of the evidence 
available to me, but you, too, have 
seen a good deal of it. I must report 
to you that, by every conceivable 
standard that can be applied, Leather 
Industries of America is an unquali- 
fied success. I make that statement 
without any ifs, ands, and buts, and 
fully conscious of my responsibility 
to you. 

believe that I can justifiably go 
further and say this: What the tan- 
ning industry and its friends in allied 
trades have done during the past year 
has been off the beaten track of in- 
dustry effort. While other groups 
have ventured into quite extensive 
joint programs of publicity or adver- 
tising, no one else has taken the posi- 
tion and used the methods followed 
by Leather Industries of America. 


Talk delivered before Tanners’ Spring Conven- 
tion, Boca Raton, Fia., April 10. 
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We have pioneered, and our pioneer- 
ing has paid off. 

It took courage to set up a plan 
and chart a course such as followed 
by Leather Industries of America, 
to use methods and techniques which 
had not been widely used before. It 
certainly was not easy to forego the 
obvious and the well-exploited chan- 
nels of conveying ideas to the public 
and to the trade. I believe that we 
owe a great deal of appreciation to 
the men who framed and sparked new 
ideas to meet our problems, to the 
Executive Committee and the Board 
of Directors of Leather Industries of 
America which accepted those ideas 
and authorized their execution. Not 
only has the industry saved very large 
sums of money thereby, but what is 
even more important, we have gotten 
results, 


Results Have Accumulated 


Last October at the Annual Meet- 
ing you saw a slide film of how this 
organization worked and what the re- 
sults were. No slide film that could 
be presented today would do justice 
to the results that have accumulated 
since then in the time that is available 
this morning. I am not talking about 
the hundreds of articles that appear 
in newspapers and magazines day 
after day and week after week. I am 
not talking about television shows 
and newsreels and radio programs. 

Nor am I primarily concerned with 
the huge quantities of leaflets and 
booklets distributed to schools or the 
millions of tags that have been used 
in shoe repair shops, or the new mo- 
tion picture film you will enjoy see- 
ing soon. What I have in mind as 
the tangible, measurable results on 
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which we ought to base our appraisal 
is the attitude of our customers and 
retailers When leading stores, for 
example, accept the idea that leather 
is the best means of promoting prof- 
itable business for themselves, then 
I say we have been successful in sell- 
ing a profoundly valuable idea. 

“We cannot afford to delude our- 
selves for one minute. With the kind 
of resources Leather Industries of 
America has available for its budget, 
our success is determined basically 
by the extent to which we invoke the 
self-interest of manufacturers and re- 
tailers and get them to recognize that 
leather is the key to their own salva- 
tion. That was the idea Leather In- 
dustries of America undertook to sell, 
to merchandise on a_ nation-wide 
scale. I am glad that I can report 
to you that we now have more lead- 
ing stores anxious to cooperate with 
us than we have the staff and re- 
sources to work with. That, if you 
please, is a criterion of successful op- 
eration I can understand. 

The critical point in the life ofa 
great cooperative venture launched 
by an entire industry is not at the 
outset, when the first flush of enthu- 
siasm helps generate steam. No, the 
critical point comes after the job has 
begun, after immediate or urgent 
necessity has been quieted. The real 
problems come when fortitude is 
needed as well as enthusiasm, when 
persistence, steady resolve and long- 
range vision are wanted. 

We have got to look ahead. 
Leather Industries of America is now 
going into its second year, and its 
support is even wider than a year ago. 

(Concluded on Page 72) 
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1. Is the supply of Mead Chestnut Ex- 
tract adequate? 


Decidedly yes. Recent surveys show that 
there is enough chestnut wood in our forests to 
serve the leather industry for many years to 
come. Huge chestnut stockpiles, such as the 
one shown above, are converted under chem- 
ical control at five extract plants, insuring a 
steady supply of Mead Chestnut Extract. 


2. Why is Mead Chestnut Extract pre- 

ferred over other tanning agents? 
Mead Chestnut Extract is a superior tanning 
material, made by America’s largest producer 


of vegetable tanning extracts. Repeated experi- 
ence has shown: 


A. Chestnut tanned leathers do not oxi- 
dize, darken on exposure to light, or develop 
an uneven color on aging, as do leathers tanned 
with many other materials, vegetable or 
synthetic. 


B. Since the tanning system demands 
acid, the use of chestnut, with its plumping 
acidity, saves you money. 


¢€. Mead Chestnut Extract eliminates up 
to 28% of leachhouse losses. 


THE MEAD CORPORATION 


Tannin Extract Division, Lynchburg, Virginia 


This is only a portion of the many stockpiles of chestnut 
logs that insure a continuous supply of Chestnut Extract. 


D. There are no hidden costs. When you 
use Mead Chestnut Extract, no time- and 
money-consuming preparation is required. 


Ask about Mead Cold Soluble Chest- 
nut Extract for retanned leathers. And—for 
more pounds of plumper leather—standardize 
on Mead Chestnut Extract. 


IT’S A FACT! 


Mead Chestnut Extract will produce more 
pounds of plump leather per unit of tannin 
than any other tanning material. 


Vegetable Tan Yard Yield 
Tannin (white weight basis) 
Chestnut Wood Extract 67% 
Tanning Material A 61% 
Tanning Material B 63% 


Calculate your tanning material costs on a 
leather basis as well as on a tan unit basis. 
Mead Chestnut Extract, producing four to 
six pounds more leather, means positive 
savings. 


AA a >) 
CHESTNUT 
EXTRACT 
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“Some of the Sacred Cows Prove Less 
Holy than Realized.” 


By Sam H. Sullivan 


Talk delivered before Tanners’ Convention, 


Boca Raton, Fla., April 9 


LEATHER AND 


Sullivan Shoe Departments 


Laredo, Texas 


A SHOE RETAILER’S VIEWPOINT 


N eVERAL Saturday afternoons ago, 
right in the middle of the Metropoli- 
tan ta broadcast, the singing 
stopped, the orchestra trailed off into 
silence, and the general impression 
was that tragedy had struck. The 
announcer stepped into the void and 
strove to find out what was happen- 
ing. Had the conductor suffered a 
stroke? Was the soprano ill? What 
was the trouble? 

Then another voice was heard, 
sadly stating that the curtain of the 
Met had been rung down for the last 
time. They were broke. Another 
American tradition was no more, be- 
cause subscriptions to the Opera 
Fund had not been mailed in by 
enough listeners. 

Of course, like the famous Orson 
Welles broadcast of a few years ago, 
this was terribly realistic, but for- 
tunately not true. It was intended to 
emphasize the fact that unless some 
of us snapped out of it with our con- 
tributions, it could happen. As far 
as I was concerned, it was 100 per- 
cent effective; it scared me so badly 
that I could hardly wait to get a 
check in the mail. We simply can’t 
spare institutions like the Metropoli- 
tan. 
We can’t spare anything so honor- 
able and venerable as the Leather 
Industry, either, Of course we’re not 
broke. Maybe Wwe’re not even slip- 
ping. But I haven’t been hearing a 
whole lot about increased consump- 
tion of our products lately. So per- 
haps something more than the usual 
soul-searching each segment of the 
Industry separately indulges in is 
called for. 

May I suggest a somewhat unor- 
thodox but perfectly sensible way in 
which we might find out how to im- 

(Continued on Page 74) 
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Laredo's Writing Shoe Merchant 


Sam Sullivan is the best copywriter in Laredo, Texas. He is also the 
city’s leading shoe merchant. Last year he sold some 80,000 pairs of 
shoes — or close to 40 percent of all the shoes sold in the area; he also 
wrote about 10,000 words of institutional advertising copy as well as 
40,000 words for a twice-weekly column called “The Sullivan Slant” in 
the Laredo Times, which never mentions shoes. 


Sam was too busy selling shoes in various Texas, Oklahoma and Missouri 
stores to graduate from high school. He did manage on the side to study 
commercial art. In 1937, at twenty-six, he settled down in Laredo, and 
leased the women’s shoe department in Richter’s, the city’s oldest depart- 
ment store. He wrote and laid out his own copy for display ads (instead 
of letting Richter’s do it) and the result won the admiration of William 
Prescott Allen, publisher of the Laredo Times. Allen convinced Sullivan 
that increased advertising creates increased volume and he was so sure 
Sullivan’s copy was right that he told Sam the Times would take 3 percent 
of Sullivan’s gross as payment and not to worry about the space. The ads, 
printed in English and Spanish, ran the gross from $135,343 in 1941 
to approximately $500,000 in 1951. 


Sam’s advertising copy is casual and homey. A typical ad starts “Let’s 
Talk About Shoes,” points out that flat-heeled shoes don’t go with every- 
thing, and that “what they do to some of the adult female figgers is 
downright scandalous.” Two sketches demonstrate this peril. The objec- 
tive in this instance was to sell “the right shoes for the occasion.” His 
institutional ads may take the form of a full-page welcome to the per- 
sonnel of Laredo’s new Air Force base, or they may plug a local charity. 
This kind of copy never tries to sell shoes, but it nearly always identifies 
Sam as the operator of the five local shoe outlets he now has. 


While the display ads sold merchandise, the institutional ads established 
Sam as a merchant of considerable consequence. When the Times asked 
him to write his column, “The Sullivan Slant,” he became a local celebrity. 
Those columns are made up of brief paragraphs that record Sam’s senti- 
mental interest in people. He can build a whole column around a moral 
like “You’ve got to give before you get.” It takes him about four hours 
to write each column and the result reads as easily in Spanish as in English. 
The Times doesn’t pay him, simply prints what he writes. 


This unusual combination of copywriting, column writing, and quite 
a lot of shoe selling keeps this author-salesman busy. It’s profitable. Sam 
Sullivan’s 1952 gross was about $535,000 and his net after taxes will top 
$35,000. 


Fortune Magazine 





LEATHER and SHOES 








April 18, 1953 


oe eae fer bt ar ee ses a, 














Top row, left to right: Irving R. Glass, Judge Clayton Van Pelt; A. E. Piekenbrock and Bob Pieken- 


brock; Sydney Gutkin, Richard Kaltenbacher. Second row: Milton Burr, Julian Hatton, Jr., Ed Fitz- 
gibbons; Karl, Melita and Helmar Theile. Third row: Jimmy O'Kelly, Arthur Sauer, Frank Crystal; 
Jack Koeniger, Al Schiller, Roy Radcliffe. Bottom row: Sol Loewengart, Lawrence L. Jones; Julius G. 


Schnitzer and Mrs. Schnitzer. 
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TANNERS TANNED MID TROPICAL TRAPPINGS 
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Six strong arguments for conventions are shown above 
in random shots of the elegant site of this year's tanners' 
meeting. Top, left to right: The beautifully landscaped 
gardens studded with tropical plants and flowers; the in- 
evitable royal Hawaiian palms lining the approaches to the 
hotel, abetted by technicolored fountains at night; and a 
full-face view of the hotel guarded by a fountain, "The 
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Spirit of Boca Raton." Center, a more inclusive shot of 
the hotel with its surrounding greenery. Bottom, left to 
right: Fred Perry, ex-champ of the tennis world, presides 
over the courts shown here; Cabanas, ocean, pool, and of 
course refreshments, were the ingredients making the Ca- 
bana Sun Club a popular mecca for tanners' non-business 
hours. 
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Wire Wound 


This brush ordinarily is tufted right out 
of the ring. The last few rows of tufts 
were left out to illustrate the wire and 


tufted construction. 


| A Nw. METAL-CORE BRUSH 


For Finishing. 


Here's a new metal-core, metal-wound, seasoning 
brush with one-third more tufts to the inch. This 
denser brushing surface gives better coverage and 
prevents streaking. 

The new INDUSCO brush, developed by the 


inventor of the metal core design, is constructed 


rigidly—yet is light in weight for easy handling. 
The metal-core will not warp or sag. 

INDUSCO brushes are sealed in at the bottom 
so liquids can't seep in from the ends and lodge 
underneath the wire strip. 

The bristle is set in solvent-, water-, alkali-, 
and acid-resistant plastic cement. When worn the 
bristle is readily renewed. 


WRITE FOR ILLUSTRATIVE LITERATURE AND PRICES OF THE FULL LINE OF INDUSCO BRUSHES. 


INDUSTRIAL, (omfany 


WOODSIDE AVENUE LITTLE FALLS, NEW JERSEY 
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Let’s Not NEGLect RESEARCH 


Building sales for leather depends upon product improvement 


Ta Laboratory Committee was re- 
constituted last year with one prime 
urpose: to examine the work that the 
Ecteesiery has done since its incep- 
tion and to propose what might be 
done in the future. Following ac- 
business practice, the com- 
mittee decided to take an opinion sur- 
vey of its customers—the tanning in- 
dustry. The results of this survey 
have produced four conclusions. 
The tanning industry, which oper- 
ates on a microscopic margin, might 
well ask itself how much does re- 
search cost, and how much should it 
be ding. 
amount which we spend co- 
operatively at the University of Cin- 
cinnati, is too infinitesimal a percent- 
age to be worth mentioning. Yet our 
industry deals with a material struc- 
turally so complex that protein chem- 
istry is recognized today as one of the 
most fascinating and complicated 
fields in the realm of chemical study. 


Frustration 


What, the tanning industry should 
ask, can a company or industry ex- 
t from research? For those who 
ollow research closely, | might sum- 
marize the answer in one word— 
“frustration.” The slow production 
of results through seemingly long 
periods of time make the often heard 
hrase “From test tube to tank-car— 
ve years,” seem optimistic. Many 
ase proceed down blind alleys 
and it takes courage to write them off, 
admit defeat, and redirect efforts. 
Let us look now at the conclusions 
drawn from the survey on what tan- 
ners think about research. 
Conclusion one is that there is a 
lack of any clear pattern or unani- 
mity in tanners’ thinking. Some 


By Julian Hatton, Jr. 
Acting Chairman 


Laboratory Committee, Tanners’ Council 


members define objectives, pin-point 
facts, coordinate areas of knowledge, 
and know what kind of improvement 
is needed where. To many other tan- 
ners the question of research is vir- 
tually fresh and new. While agree- 
ing that more information about 
hides, about tanning, and about fin- 
ishing, would be good, many appear 
to have little idea as to how such in- 
formation might be obtained. 


Second Conclusion 


Conclusion two is that the field of 
product development might best be 
left to individual companies, with the 
fear that such work on a cooperative 
scale might lead to wiping out com- 
petitive differences between com- 
panies. This implies that cooperative 
research should be confined to basic 
research on the nature of materials 
and processes, and some applied re- 
search to adapt the information 
gained to workable methods. The re- 
sults of this research would then be 
available to individual companies to 
enable them to make better leather. 

Conclusion three. Almost every 
tanner has ideas on some positive ob- 
jective toward which research should 
be directed. Ideas such as improve- 
ment in finishes, replacement of oils, 
paddle vs. drum bating, washability 
of leather, water-proofing leather, im- 
provement of durability, of beam- 
house process, eliminating crocking, 
reducing tanning time—to mention a 
few. I do not believe, however, that 
if this industry could get together and 
talk about the subject it would reach 
conclusions from which a coherent 
program of research could be devel- 
oped, short of days and days of de- 
bate on where time and money should 
be spent. 
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Conclusion four is that most tan- 
ners want to see some kind of basic 
research continued and expanded. 

The desire to expand the general 
fund of knowledge is, I believe, the 
focal point from which the laboratory 
can begin. Does the committee have 
any kind of mandate from the indus- 
try? I believe it does. I think that 
mandate is to frame a course of 
action after due consultation with all 
the divisions of the industry, and pre- 
pare a program which will have the 
greatest amount of interest to all 
companies. 


Expenditures Now Small 


As I indicated, the amount being 
spent currently by the industry in a 
cooperative way is small; at present 
cost considerations are secondary, 
they could, however, mount up. Al- 
though measuring the cost of research 
as a percentage of sales is convenient 
for discussion and perhaps collection 
purposes, I believe money should be 
appropriated on an individual proj- 
ect basis, with a specified sum for 
each project. Projects should then 
be reviewed from time to time by the 
laboratory committee to determine 
their continuing applicability to the 
problems of the leather industry. In 
this way, more efficient control can 
be applied to research expenditures. 

It is therefore the intention of the 
Laboratory Committee to present to 
you some time this year, a proposal 
for expanding our joint venture in 
research. 

Research is a road along which 
there is no turning back. You may 
stop, but your competitors continue. 
Today you are engaged in the most 
difficult of competition: that between 
industry and industry. 
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Penetration is excellent, and the dye- 
ing results are level and uniform when 
you use CaLcocip Fast Licut ORANGE 
2G in formulating tan and brown 
colors for side leathers, particularly 
. ‘ where penetration is essential. In addi- 
Get Complete Penetration tion to these properties, its golden tan 
color makes it ideal for the production 
of natural back side leathers when 


ith ( Al ( Or ID* used in conjunction with vegetable 
W ] Meee SRE NEY a Rr NT extracts. 


Let your Calco representative tell you 
FAST LIGHT ORANGE 2G more about the excellent working 
properties of CaLcocip Fast Licut 
OrANCE 2G, and other efficient Calco* 


dyes for leather. 
*Trade-mark 





%% Calcocid Fast Light Orange 
2G produces complete penetration 
and uniform color on natural 
back leathers. 





NORTH AMERICAN CYANAMID LIMITED, AMERICAN Gaanamid company 


CALCO CHEMICAL DIVISION 
MONTREAL AND TORONTO 


NEW YORK + CHICAGO + BOSTON - PHILADELPHIA - CHARLOTTE - PROVIDENCE 


CALCO CHEMICAL DIVISION 
DYESTUFF DEPARTMENT 
BOUND BROOK, NEW JERSEY 














AF ME PA NRA ESIRCNAPS SEE. 


Top row, left to right: Adolph Schubert, Albert Trostel; R. H. Richards, Sherwood B. Gay; Mary Rao, 
Dr. H, Leudicke. Second row: Everett Pervere, Gail Fitch, Leo F. Ready; Mrs. A. B. Carlson, Fred 
Rueping, A. B. Carlson, Mrs. E. H. Buettner, Bill Rueping, Elmer Frodin, Mrs. Frodin. Third row: 
Sol Sokolsky, W. L. Dudley, Curtis Albee; Mrs. Schroeder, Arthur Schroeder, Eloise and Frank 
McKinney. Bottom row: Norm and Catherine Galbraith, Mrs. T. Bock, Mrs. M. Hubschman, Bob 
Slattery, Jr., Milton Hubschman; Troubador and “Choir.” 
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UPGRADE 

~ COLORED SUEDE — 

with economical gf 
one-step process 


DU PONT “G-942” TANNING AGENT 
GIVES SUEDES UNMATCHABLE RICHNESS 


INCREASED PLUMPNESS BRILLIANT COLORS 


WITHOUT EXTRA DYE 


TIGHT, SILKY NAP 


Now you can give colored suedes the same 
superior qualities you give white suedes—with Du Pont ‘‘G-942’’* tanning agent. A simplified 
single-step process fits right into your own tanning and coloring schemes without any 
costly adjustment of procedure. 
Du Pont “G-942” gives calf, kid and sheep a rich, round feel . . . you get plumper leather 
with a fine, silky nap. What’s more, leather processed with ‘‘G-942"’ takes on true colors 
without use of extra dye. 
Write for details on how you can produce finer colored suedes with the new process 
using Du Pont ‘‘G-942” tanning agent. An experienced Du Pont representative 
will be glad to help you. 
E. I. du Pont de Nemours & Co. (Inc.), Grasselli Chemicals Department, Wilmington 98, Delaware. 


“REG. U.S. PAT. OFF. 


QU POND G=942 tannine acent 


AES. U.S. PAT. OFF BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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PSAXON CALF 


The first American-tanned calf leather to have the beauty previously 
found only in Old World leathers. Launched last year, this A. C. Lawrence 
Saxon Calf is an unmistakably superior leather. Its fine, tight break — its 
aniline appearance — its mellow, springy temper — make it a profitable 
choice for men’s high quality shoes. Eight colors and black. 


A. C. LAWRENCE LEATHER CO. 


A DIVISION OF SWIFT &@ COMPANY [iINC.) 
Peabody, Mass. 


It's naturally better 
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Top row, left to right: Sam Sullivan and H. E. Leudicke; Mr. and Mrs. Kivie Kaplan; 
Whitey Mays and Bob Slattery, Jr. On left, second, third and fourth rows: R. H. 
Richards, Lewis B. Jackson, Fred O'Flaherty; Mrs. George Hebb, George Hebb, Jr., 
John Freeman and John Hebb; T. J. McNamara and Orrie Oseland. On right, second, 
third, fourth and fifth rows: George McNeely, Sol Loewengart, Charles Weil; Thomus 
L. Van Derslice, Andrew Van Derslice, George Martin; Leo and Al Greene; A. B. 


Carlson, Louis Huch, Jr., Elmer Frodin. 


April 18, 1953 LEATHER and SHOES 





ADVANCE BOSTON SHOW PROMISING 





FALL SALES REPORTED 
AHEAD OF LAST YEAR 


Trade Looking Forward To 
Popular Show 


The shoe industry is preparing for 
one of its most active fall sales sea- 
sons in many a year. This is the 
consensus of shoe manufacturers and 
shoe buyers attending the Advance 
Boston Shoe Show held April 12-15 
at the Statler and Touraine Hotels 
and in various showrooms on Lineoln, 
South and Essex Streets. 

Manufacturers, in general, ex- 
pressed themselves more than satis- 
fied with results at the show. Al- 
though buying was somewhat spotty, 
a usual complaint at all shoe shows, 
interest, sampling and actual book- 
ings were at least 10 percent above 
last year, according to exhibitors. 

The showing, by now accepted as 
an accurate foretaste of what to ex- 

in the coming season, is spon- 
sored by the New England Shoe and 
Leather Association for member 
firms wishing to present an advance 
showing of their fall lines. Buyers 
are principally wholesalers from the 
south and midwest, although a good 
number of eastern chain and depart- 
ment store buyers attend. 

In general, manufacturers of wom- 
en’s ana shoes and casuals reported 
high interest, a good number of ad- 
vance bookings, both from their 
wholesaler and chain store accounts. 

Tye Shoe Co., Inc., Haverhill Mass., 

ucer of women’s California dress 
shoes, which sells mainly to the 
chains, expects to complete 80 per- 
cent of its fall bookings by or im- 
mediately after the Popular Price 
Shoe Show, scheduled for May 3-7 
in New York City. The company 
makes shoes to retail at $5-$6. 

Dave Tye said the firm’s chain ac- 
counts are already ordering for fall 
and indications are the majority of 
bookings will be made earlier this 
year. He attributed the early buying 
to the “tight leather market.” 

Tye Shoe, which last year reported 
a new company high in shoe produc- 
tion for the four months immediately 
preceding Easter, bettered its 1952 
record by at least 10 percent this year, 
according to Dave Tye. The com- 
pany is expecting an even better fall 
run than last year. 

Prices have held generally on a par 
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with last fall although lines have been 
“rounded out,” according to Tye. 

The B.-M. Tenaly Shoe Co. of 
Lynn, which makes growing girls’, 
misses’ and children’s shoes retailing 
at $5-$9, also expects to complete the 
greater part of its fall bookings early 
in May. The company, which sells 
mainly to midwestern wholesalers 
also reports its advance fall sales run- 
ning 10-15 percent ahead of last year. 

Men’s shoe manufacturers found 
the show slow for actual bookings 
but were well satisfied with the in- 
terest shown. They reported the show 
not as active as last year but felt it 
indicated over-all a more active fall 
season ahead. 

Harry Wolfson of Braga Shoe Mfg. 
Co., Inc., of Hudson, Mass., maker 
of boys’ and young men’s footwear 
retailing at $3.95-$4.95, said the 
firm’s production to date is running 
5-10 percent ahead of last year. 
Braga sells to jobbers, chain stores 
and mail. order firms. 

Significantly, men’s shoe manufac- 
turers felt that the forthcoming Popu- 
lar Price Show would be among the 
most active buying shows in years. 
The majority were of the opinion that 
PPSSA would prove the real tipoff 


for an active fall season. 


IFLWU Official Indicted In 
Red Probe 


The first Federal indictment in 
Cincinnati charging a labor union 
officer with giving false answers to 
the FBI about his Communist affilia- 
tions has been returned. 

A grand jury there has charged 
Tevis Schooler, 52, with making false 
statements to FBI agents when ques- 
tioned under oath on whether he has 
ever been a Communist or attended 
Communist meetings as such. 


Assistant U. S. Atty. Joseph C. Bul- 
lock, who presented testimony to the 
grand jury through various witnesses, 
said he has been informed that 
Schooler was recording and financial 
secretary of Local 214, International 
Fur and Leather Workers Union in 
1950. 

At that time, Schooler was em- 
ployed at the American Oak Leather 
Co. in Cincinnati. 

The indictment states that the al- 
ledged false answers were made dur- 
ing an interview on Jan. 5, 1952. If 
convicted, Schooler faces a maximum 
penalty of five years in prison and a 
$10,000 fine. 
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GOVERNMENT BEGINS 
FOOTWEAR ‘WAGE STUDY 


Survey To Be Completed In 
10 Weeks 


A nationwide survey of wage rates 
for various selected occupations in 
the shoe manufacturing industry has 
been launched by the Labor Depart- 
ment’s Bureau of Labor Statistics. 
Announcement of the survey was 
made this week by Wendell D. Mac- 
donald, New England regional direc- 
tor for the Bureau. 

The complete survey is being made 
in order to compile comprehensive 
data on the wage structure now in 
effect within selected branches of the 
shoe industry. 

Despite various locality studies 
made each year on wages paid by 
certain shoe manufacturing opera- 
tions in concentrated manufacturing 
areas, no nationwide study has been 
entered upon since 1945. 

The new survey, Macdonald said, 
began last week in New England, 
where a staff of experienced Labor 
Statistics experts will visit a care- 
fully chosen sample of firms. The 
latter have been selected as repre- 
sentative of more than 300 New Eng- 
land firms which employ 73,000 shoe 
workers making a wide variety of 
men’s, women’s, children’s, misses’ 
and infants’ shoes. 

Macdonald stated that about 185 
firms in the New England area will 
be covered by Bureau representatives 
within the next week or so. The 
survey is expected to be completed 
within 10 weeks. 


Judge Van Pelt Key Speaker 
At Hide Meeting 


Judge Clayton F. Van Pelt, Presi- 
dent of Rueping Leather Co., Fond 
du Lac, Wis., will be the key speaker 
at the Ninth Annual Meeting of the 
National Hide Association at the 
Shamrock Hotel, Houston, Texas, 
June 15-16. Judge Van Pelt .will ad- 
dress a general session of the hide 
industry at the morning session on 
Monday, June 15. 

A past president of the Tanners’ 
Council, Judge Van Pelt currently 
heads Leather Industries of America. 
For many years, he was Circuit 
Judge of the State of Wisconsin. 
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SHOE OUTPUT GAINS 
6% IN FEBRUARY 


Up 3%, 
Only 2% 


Footwear production in Feb. to- 
taled 44,872,000 pairs, one percent 
below the 45,268,000 pairs reported 
in Jan. but six percent above the 
42,518,000 pairs produced in Feb. 
1952, the Census Bureau reports. 

Preliminary figures released this 
week by the Department of Com- 
merce listed gains over Feb. a year 
ago all categories of footwear except 
that under “other footwear.” Gains 
ranged from a high of 18 percent for 
slippers to a low of two percent for 
men’s shoes. 

Women’s shoe output amounted to 
21,005,000 pairs, three percent 
greater than the 20,365,000 pairage 
of Feb. 1952 but three percent less 
than the 21,718,000 pairs of Jan. 
1953. 

Men’s shoe output totaled 8,745,- 
000 pairs, two percent below the 
8,953,000 pairs of the preceding 
month but a two percent increase 
over the 8,541,000 pairs of Feb. 1952. 
Youths’ and boys’ output was up to 
1,515,000 pairs, three percent less 
than the 1,558,000 pairs of Jan. but 
11 percent above the 1,371,000 pairs 
made in Feb. a year ago. 

Misses’ output was listed at 3,319,- 
000 pairs, two percent above the 
3,257,000 pairage of Jan. and fully 
14 percent above the 2,918,000 pairs 
of last Feb. Children’s shoes reached 
2,979,000 pairs, one percent less than 
the 3,000,000 pairs of Jan. but eight 
percent greater than the 2,749,000 
pairs of the preceding Feb. 

Housewear slipper output was 
3,369,000 pairs, 14 percent above the 
2,946,000 pairs of Jan. and 18 per- 
cent above the 2,815,000 pairs of 
Feb. 1952. 

Footwear shipments during Feb. 
1953 totaled about 46 million pairs 
valued at approximately $169 million, 
an average value per pair shipped of 
$3.69. Average value in Jan. 1953 
was $3.67 while in Feb. 1952, it was 
$3.73. 


PENSION PLAN FOR 
McELWAIN WORKERS 


A company pension plan covering 
more than 4,000 employes of the 
J. F. McElwain Co. shoe factories in 
Manchester and Nashua, N. H., has 
been overwhelmingly approved by 
the New Hampshire Shoe Workers’ 
Union, an independent organization 
representing the workers. 

The plan, which was subject to 


Women’s Men’s 
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additional point-by-point discussion 
as to its detailed provisions, would 
make every McElwain employe elig- 
ible for the company pension, which 
would supplement the benefits of the 
Federal Social Security Act. 
Normal retirement age would be 
65 years and employment beyond that 
age would not count in determining 
years of pension credit, except in the 
case of employes who were 65 and 
over on Jan. 1 of this year. Such fur- 
ther credit for this group would count 


only up to a total of 30 years of service. 

McElwain, which has about 2,500 
employes in Manchester and 600 in 
Nashua, made the pension proposal 
on the condition that pensions would 
be the only subject for negotiations 
for the coming contract year. Further- 
more, it was reported to have been 
agreed that provisions of the plan will 
not be a required subject of negotia- 
tion within five years following its 
adoption. 

The entire cost of the plan will be 
borne by the McElwain company. 


DEDICATE ABRAHAM SHAPIRO 
MEMORIAL CENTER AT BRANDEIS 


More than 500 shoe industry lead- 
ers and friends of Brandeis Univer- 
sity attended impressive ceremonies 
marking the dedication of the new 
half-million-dollar Abraham Shapiro 
Athletic Center on April 12. 

Named for the late dean of the 
New England shoe and leather indus- 
try and Boston philanthropist, who 
was until his death in 1950 a member 
of the Brandeis Board of Trustees, 
the Athletic Center will provide mod- 
ern and complete sports facilities for 
Brandeis students. 

Located near the historic Charles 
River on the 190-acre Brandeis cam- 


pus near Boston, the Abraham Sha- 
piro Athletic Center is a handsome 
structure of modern architecture cov- 
ering an expanse of 16,000 square 
feet. 


The Center houses three practice 
basketball courts with a seating ca- 
pacity of 3000, and approximately 
one-third of the building’s space is 
devoted to air-conditioned  class- 
rooms. 

Built of a rust brick in conformity 
with other new structures on the 
Brandeis campus, the Center is 
trimmed with California redwood, 
which has an almost unlimited life. 

Now in its fifth academic year, 
Brandeis University opened in the 
fall of 1948 as the first non-sectarian 
institution of higher learning in the 
Western Hemisphere to be founded 
by the American Jewish community. 

The student body of 725 young 
men and women is drawn from 28 
states and 12 foreign nations, and re- 
flects diverse economic, religious and 
ethnic backgrounds. 


Abe W. Berkowitz, prominent New England shoe manufacturer, unveils plaque in dedication 


of Abraham Shapiro Athletic Center at Brandeis University in Waltham, Mass. 


Berkowitz 


is chairman of the Shapiro Memorial Committee and presided at the dedication exercises 


on Sunday, April 12. 
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WORLD CATTLE STOCKS 
REACH NEW RECORD 


World cattle numbers at the begin- 
ning of 1953 are estimated at a new 
record level of 845 million head by 
the Foreign Agricultural Service of 
the U. S. Dept. of Agriculture. This 
is an increase of 2 percent over num- 
bers at the beginning of 1952 and 14 
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percent above the 1936-40 average 
of 743 million head. 

World cattle numbers have in- 
creased every year since the end of 
World War II and, barring a major 
natural disaster in some of the more 
important areas, numbers are likely 
to increase again in 1953. Expansion 
in some countries, however, has been 
limited by competition with sheep, in 
other by demands for more arable 
lands for grain crops and in Western 
Europe by disease (foot-and-mouth) 
losses. 

The most pronounced build-up in 
cattle numbers in the postwar period 
has occurred in Africa, 47 percent 
over prewar, North America 33 per- 
cent, South America 32 percent, and 
Oceania 11 percent. Eastern Europe 
and the U.S.S.R. are still below pre- 
war. Western Europe reached pre- 

war totals in 1951. 


SHOE GUILD SALES 
REPORTED ACTIVE 


Activity at the fall showing of the 
Guild of Better Shoe Manufacturers, 
held this past week at member show- 
rooms in New York, was reported 
even more pronounced than a year 
ago, according to exhibitors of high- 
grade women’s shoes. 

Although manufacturers stated the 
majority of their fall bookings are 
still to come, they felt that prospects 
for the fall season were “exceedingly 
promising.” Price held firm at ap- 
proximately the same levels of last 
fall. 

Consensus was that the smooth 
leather, particularly aniline types, 
would be in demand this year. Suede, 
of course, was expected to play an 
important role in fall footwear for 
women. 





WORLD CATTLE POPULATION (1,000 Head) 





1953 1952 
128,700 122,100 
102,100 101,600 

58,500 58,800 
302,400 298,700 


North America 
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1953 1952 
138,800 135,000 
94,600 92,700 
20,100 20,500 
845,200 829,400 


South America ... 
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Oceania ................ 
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Women’s Runner-Up 
Runner-Up Low Net 36 Holes 


Low Net—First Day’s Play 

Low Gross—First Day’s Play 
Low Net—Second Day’s Play 
Low Gross—Second Day’s Play 3 
Nearest to Cup—Par 3-Hole 


Special Event for Seniors 





TANNERS' CONVENTION GOLF WINNERS 


Boca Raton Club, Florida, April 9-10 


President’s Trophy—Low Net ........... Michael F. Flynn 


TPRME SHE AIPOOS og occ ssa cctcerecens Irving E. Manasse 


WEIN © RUE TAGE 8 6 ow cn ccc nse cccsess Mrs. Michael F. Flynn 


Runner-Up Low Gross 36 Holes .......... Earl L. Peirce 


Runner-Up Special Event for Seniors ..... Arthur Loewengart 
Most 7s—First Day’s Play .............. Mrs. Arthur Lowengart 
Most 7s—Second Day’s Play ..... 
High Net—36 Holes ............. 


gee E. A. Gallun 


High Gross—36 Holes .............-+.+1 Arthur B. Carlson 


John F. Flynn & Sons 
Calnap Tanning Co. 


Mrs. Richard Kaltenbacher 
R. B. Slattery, Jr. 
Slattery Bros. Tanning Co. 


A. F. Gallun & Sons Corp. 
W. L. Dudley 

Donnell & Mudge, Inc. 

E. G. Smith 

Albert Trostel & Sons Co. 
Elmer E. Frodin 

Chicago Rawhide Mfg. Co. 
Gordon C. Krause 
Wolverine Shoe & Tng. Corp. 
Richard Bernheim 

R. Neumann & Company 
William F, Schumann 
Hoffman-Stafford Tng. Co. 


Loewengart & Company 
Mrs. Arthur E. Gebhardt 
A. E. Gallun & Sons Corp. 
Johnson & Carlson Co. 
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LET YOUR CUSTOMERS HAVE THE BEST... 
at no more cost than ordinary sole leather. 


England Walton’s skilled craftsmen and technicians, 
backed by 100 years of experience, make sure that England 
Walton leather soles are consistently top quality. No ex- 
pense is spared to see that these high standards are main- 
tained. Yet, despite their excellence, you pay no more for 
England Walton leather soles than for ordinary brands. 


Specify England Walton sole leathers on the shoes you 
make — or sell. 


ENGLAND WALTON DIVISION, A. C. LAWRENCE LEATHER CO. 


BENDS, CUT SOLES AND SOLE LEATHERS 


BOSTON + CAMDEN + PEABODY - NEW YORK «+ ST.LOUIS + COLUMBUS - MILWAUKEE - LOS ANGELES 
SAN FRANCISCO + ASHLAND, KY. + NEWPORT, TENN. + HAZELWOOD, N.C. 
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Boston Shoe Club To Elect 
New Officers 


New officers and executive commit- 
tee members for the next season will 
be elected by members of the Boston 
Boot and Shoe Club at the group’s 
64th Annual Meeting and Sports Nite, 
April 22, at the Grand Ballroom of 
the Sheraton Plaza Hotel in Boston. 

Election of officials will be the only 
business transacted at the meeting, 
according to C. Harvey Moore, Club 

resident, manager of A. F. Gallun 

Sons, Inc., in Boston. 

Nominating Committee report will 


be presented by Jack Sandler, former 
Club president and a leading shoe 
manufacturer. Other committee mem- 
bers are: John E. Daniels, John E. 
Daniels Leather Company; James T. 
Gormley, Day-Gormley Leather Com- 
pany; Joseph S. Lanigan, J. Greene- 
baum Tanning Co.; Leo Larkin, Sur- 

ass Leather Company; Irwin Katz, 
Hubbard Shoe Co., Inc.; Peter Sol- 
omon, Joseph M. Herman Shoe Co. 

Feature of the meeting will be an 
All Sports Program headlined by 
Master of Ceremonies Al Schacht, 
baseball humorist. Other sports 
notables will be introduced. 
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BETTER 
LEATHE 


= 73 years the name of MARDEN 
has stood for PROGRESS in the pro- 
duction of better oils for the tanning 


Today the third generation offers the 
experience of the past coupled with con-— 
stant experimentation and research to 
help make your leather better and more 


Member of Leather Industries of America 


MARDEN-WILD CORP. 


500 COLUMBIA ST., SOMERVILLE, MASS. 
MARDEN-WILD OF CANADA, LTD., HALIFAX, N. S 
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“NEW IN SHOES" 
AIMS AT GRASS ROOTS 


Seasonal Opening Set For 
August 30 


Organization of shoe retailers on 
a community-by-community basis will 
be one of the outstanding aims of 
the forthcoming “New In Shoes” fall 
seasonal opening scheduled to open 
Aug. 30, according to the National 
Shoe Institute. Purpose is to make 
the program intensely effective at the 
grass-roots level in each locality. 

“We are urging the retailers of 
every town and city to organize as 
a functioning body to put across the 
program with maximum effect in 
their respective communities,” said 
Lee Langston, executive vice presi- 
dent of the National Shoe Retailers 
Association, co-sponsor of the “New 
In Shoes” with the National Shoe 
Manufacturers Association. 

“We found in the March seasonal 
opening that sales response was most 
gratifying in the communities where 
retailers had worked together. We 
are therefore urging that the same 
voluntary plan be followed every- 
where.” 

The heavy flow of retailer inquiries 
reaching the National Shoe Institute 
indicates a vastly larger participation 
by the nation’s shoe retailers and 
manufacturers in this year’s fall pro- 
gram, 

More than 600 metropolitan daily 
newspapers over the country have al- 
ready requested mats and editorial 
material from the NSI. Many Sun- 
day supplements will be tied in with 
the program. Leading fashion and 
consumer magazines will give wide 
coverage to the promotion. 


Brown Company Sales And 
Profits Down 
The Brown Co. in Berlin, N. H., 


manufacturer of shoe innersoles and 
other products, and its wholly-owned 
subsidiary, Brown Corp., have re- 
ported consolidated net sales for the 
fiscal year ending Nov. 30, 1952, of 
$65,638,483, compared to $72,729,- 
617 during the previous year. 

The report, issued by Laurence F. 
Whittemore, president of the firm, 
also listed consolidated profits after 
all charges and taxes at $4,396,967, 
compared to $7,430,040 in 1951. 
However, both the sales and profits 
were the second highest in the com- 
pany’s history, it was pointed out. 

Net working capital increased from 
$17,385,656 at the end of 1951 to 
$17,818,787 at the end of 1952. 
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© Mutual’s name for their basic 
chromic sulfate used in one-bath chrome tanning. Available 
in two grades with approximate analyses as shown below. 
Koreon M Koreon X 
Cr203 24% 25% 
Basicity (Schorlemmer) 33% 52% 


Koreon is packed in multi-wall paper bags containing 75 
pounds, and in fibre drums containing about 325 pounds. 





270 Madison Avenue, New York 16, N. Y. 
PLANTS: Baltimore — Jersey City 


Sodium Bichromate Potassium Bichromate 











BALANCED INVENTORIES 
NEW SHOE FAIR THEME 


Wachenheim Stresses Sound 
Buying Program 


“Efforts to maintain better bal- 
anced retail inventories will be one 
of the most strongly stressed themes 
by manufacturers and retailers alike 
at the National Shoe Fair in Chicago, 
October 26-29,” according to Albert 
Wachenheim, Jr., chairman of the 
National Shoe Fair. 

The National Shoe Retailers Asso- 
ciation and National Shoe Manufac- 


turers Association, co-sponsors of the 
National Shoe Fair, are emphasizing 
this inventory situation to their mem- 
bers so that buying plans will strike 
a healthy, normal balance between 
too little and too much. 

Said Wachenheim, “While produc- 
tion in the first quarter of 1953 broke 
all records of output for this period, 
and may suggest an overproduction 
in the making, we must at the same 
time recognize that the public is con- 
suming more shoes today than ever 
before, due primarily to our rapidly 
expanding population.” 


He cited that our “high” output 


Gameave produces a distinctive type 
leather in the better grades... 


Sides, Kip and Calf. 


Gameave yields a net result which is confirmed 


either by the microscope or by the sensitive 


Gameave is American Made . . . from aN 


domestic materials. SS 


fingers of expert graders of leather. 
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of 508 million pairs in 1952, based 
on a population of 158 million, aver- 
aged 3.2] pairs per capita — a _ per- 
fectly normal level. Our 160 million 
population of 1953 can, on the same 
per capita level, call for about 513 
million pairs without causing any 
glut. “While buying caution is the 
essence of sound business, we must 
face up to the fact that our market 
is constantly growing, and so are our 
sales opportunities.” 

In this regard, Wachenheim em- 
phasized the failure of many retail- 
ers to maintain proper inventories 
by sufficient and frequent sizing-up 
orders once the seasons were under 
way. 


Testimonial Dinner Set For 
Jack Devaney 


Friends and business associates of 
Jack Devaney, veteran leather execu- 
tive and general office and credit 
manager for Armour Leather Co. in 
Boston, will honor him at a testimonial 
dinner, Wednesday night, April 29, 
at the Balinese Room of the Hotel 
Somerset, Boston. 


One of the better-known leather 
men in New England for the vast half 
century, Devaney has been associated 
with Armour & Co. for 50 years, of 
which 44 were with the company’s 
leather division. For many years, he 
was active as a leather salesman and 
has a wide acquaintance among shoe 
manufacturers and leather buyers in 
the area. He is retiring from active 
service with Armour on April 30. 

A native of Reading, Mass., 
Devaney is vice president and a di- 
rector of the Reading Cooperative 
Bank, Reading Bail Commissioner, 
and a past president of the Reading 
Finance Committee. 

Dinner reservations are available 
at $12.50 per ticket from Maxwell 
Field at the New England Shoe and 
Leather Association, 210 Lincoln 
Street, Boston. 
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Your SOLE Reason 
to Use 


DIAMOND COMPOUND 


eae: and proved for 40 years — Diamond A is recognized as the Tanners’ 
standard sponging and washing compound. 


Here’s why. Diamond A does a double job — (1) It prepares sole leather for 
rolling and protects the grain. (2) Used as a dip after rolling, it toughens the 
grain and improves color and finish. 


Why delay? Let the Borne, Scrymser representative give you full particulars 
on Diamond A. You'll agree it’s in a class by itself. 





Our Laboratory ; ; 7 
Facilities are OTHER BORNE, SCRYMSER SPECIALTIES 
always at your * (Get the Facts about These, Too!) 


disposal 
COMPOUND for WHEELING 

: COMPOUND for SPONGING 

Supreme A Compound — 











BORNE, SCRYMSER COMPANY | cuzasety. ni + cHARLOTTE, N.C 
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DERMABATE 
COMPOUNDS 


AMEREX FILLER COMPOUNDS 
AMEREX LIQUID EXTRACTS 


Barrentans 
Hemlock, Oak, 
Mangrove, Stainless 
Sumac, Ordinary Sumac, 
Quebracho, 
Rapid Tan ‘G' 
Special Dipping Extracts 
Leather Today, Yesterday, 





and Always 


AMERICAN 
EXTRACT 
CO. | 


PORT ALLEGANY, PA., U.S.A. 


Canadian Representative 
The McArthur Chemical Co. Ltd. 


640 ST. PAUL ST., W. 
MONTREAL 


140 LIBERTY ST., W. 
TORONTO 














Raw and Sulphonated 
COD — SPERM — CASTOR 
and NEATSFOOT OIL 


We are in a position to consider intelligently any 
special fatliquoring problem and make recommenda- 
tions of value. 


OTTOL OIL Co. 






455 Cortlandt St. 
Belleville 9, N. J. 
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ARMSTRONG CORK HAS 
NEW PLATFORM 


An entirely new and extremely 
flexible type of cork composition 
platform material that combines com- 
fort and working characteristics has 
been developed by the Armstrong 
Cork Company. The new material is 
now in production and is available 
for immediate shipment. 

Designated No. 5820, the new dis- 
tinctively colored green material has 
the following characteristics: It is 
extremely light weight, weighing only 
three pounds per square yard 14” 
thick. It assures comfort by having 
a compressibility rating of 45 per- 
cent under a load of 100 pounds per 
square inch. It is tough and resilient, 
increasing its durability. 

Working characteristics of No. 
5820 cork composition are- outstand- 
ing in that it cuts a clean, smooth 
edge, making sanding unnecessary. It 
will skive to a feather edge, it can 
be bent sharply without cracking and 
it will cut equally well in summer 
or winter. 





Elected To Swift 








Harold N. Goodspeed, president of A. C. 
Lawrence Leather Co., Peabody, Mass., di- 
vision of Swift & Co., Chicago, who has 
been elected a vice president of Swift by 
the board of directors. Associated with 
Lawrence for the past 40 years, Goodspeed 
joined the firm in 1913, a year before his 
graduation from Harvard College. He be- 
came manager of the company's Sheepskin 
Division in 1927, was later elected a vice 
president and director, and elected presi- 
dent in 1936. He will continue to maintain 
his offices in Peabody. 


April 18, 1953 
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take your tannery pump 
problems to a real 
pump expert 


YEARS of experience in the engineering, main- 
tenance and sales of all types of industrial pumps 
equip us to solve your tannery liquid handling prob- 
lems without experiment and waste of vital time. 


STOP fooling around with untested and inadequate 
tannery pumps. ... For greater accuracy and lower 
cost in handling of ALL tannery liquids, install the 
proven HAYES TANNERY PUMP. Instantly self- 
priming, and equipped with acid resisting bronze case 
and acid-tested neoprene impeller, the HAYES TAN- 
NERY PUMP can handle all tannery liquors, acids and 


oils. 


For expert advice 
and complete pump 
service—call 


HAYES 


PUMP & 
MACHINERY CO. 


100 VINE STREET 
SOMERVILLE 43, MASS. 
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Lisi sak | aR atic 


This modern, automatic machine keeps production 
high and operating costs low. Uniform edge trim- 
ming with leather, rubber-like or synthetic soles. 


i : 
Uniform, thrifty edge inking — high production — and lower op- 
erating costs are features of this valuable aut tic unit. 





This modern automatic machine provides the high production ad- 
vantages offered by its companion machines for edge trimming 
and edge inking. 





Within the span of five years, 36 new United 
machines have been introduced commercially to 
the Shoe Manufacturing Industry. Nine of these 
machines are designed to meet Stock Fitting Room 


requirements. 

United’s extensive experience in the shoe ma- 
chinery field, its knowledge of shoemaking and its 
continuing research program have made possible 
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This bench machine for the PLIRIB Process applies overall coating 
of adhesive to lightweight insole blanks. 


For laminating composition backing to leather blanks this PLI- 
RIB Process machine provides a uniform surface aiding adhe- 
sive bond between pre-formed rib and insole. 


The PLIRIB Process uses this machine which forms the rib from pre- 
cemented tape, attaches it (under pressure) to the insole. 


the development of these machines and the new 
machines yet to come. 

United’s expert mechanical and shoemaking 
service along with its readily available inventories 
of replacement parts located in shoe manufacturing 
districts throughout the country assures the oper- 
ating efhiciency of United machines. 
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Accurately splits Louis hee! breast flaps in leather and rubber, 
rounded or died out soles — minimizes costly flap tearing. 


Moulds conventional insoles and outsoles, os well as platforms 
ond fibre reinforcement tucks. 


Production capacity of 2,000 or more pairs daily is possible in 
trimming oversized fibreboard tucks flush with outline of insole. 


Unitep SHOE MACHINERY 


CORPORATION 
BOSTON, MASSACHUSETTS 
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Joins Canadian Group 





Charles C. Faure, who has been appointed 
executive vice president of the Shoe Manu- 
facturers’ Association of Canada, effective 
May |. A native of Lille, Alberta, Faure 
has had wide experience in the financial 
field. He succeeds Pierre Brouillet, who re- 
signed in Feb. to become associated with a 
leading Canadian shoe manufacturer. 


Publish New Popular Price 
Shoe Directory 

The fourth annual edition of “Ma- 

jor Resources for Popular Price 

hoes,” published by the Popular 

Price Shoe Show of America, was 

mailed this past week to almost 5,000 


leading members of the trade, Max- 
well Field and Edward Atkins, co- 
managers, report. The publication is 
distributed free of charge by PPSSA 
as one of its services to the industry. 

The 1953 edition, containing over 
100 pages of listings, is of record 
size. Resources for all major types 
of footwear are classified in the direc- 
tory, used throughout the year by 
leading shoe retailers and buyers. 

In addition to convenient listings 
by major footwear categories, “Major 
Resources for Popular Price Shoes” 
also provides information on retail 
price ranges of suppliers whether they 
are manufacturers or wholesalers, 
and addresses of factories. The book 
also contains an official listing of 
exhibitors at the forthcoming PPSSA, 
May 3-7, at Hotels New Yorker and 
McAlpin. 

Copies of the directory will be 
available during the PPSSA at show 
headquarters, Rooms 1645-46, Hotel 
New Yorker. 


——_~.—___—. 


® Commonwealth Color & Chem- 
ical Co. of New York has discontin- 
ued its Gloversville branch. C. A. 
Kratsch will carry on the business 
under the name of Commonwealth 
Laboratories, Inc. at 117 Broad St., 
Gloversville. 





MILITARY 
BIDS AND AWARDS 





Leather Straps 

April 24, 1953 — TAP-30-352- 
53-501 — 400,000 chrome-tanned 
leather straps, russet, 1” by 15”; to 
be delivered 50% in June, the bal- 
ance in July. Opening, New York, 
3 P.M.; this procurement for the 
Army. 


Mukluk Boots 

April 27, 1953 — TAP-30-352- 
53-458 — 2,940 pr. boot, mukluk, 
sage green N-1B; size x-large; a) 
1,764 pr. for Shelby, 0.; b) 1,176 
pr. for Maywood, Cal.; fob. destina- 
tion; delivery to be completed by 
August 31. Opening, New York, 
1 P.M. This procurement for the Air 
Force. 


Chin Straps 

April 30, 1953 — TAP-30-352- 
53-433 — 1) 2,250 ea. straps, chin, 
gold, 94”; 2) 750 ea. straps, chin, 
gold, 44’ — both items sheepskin, 
21% ounces per sq. ft., 100% domes- 
tic pack; delivery on all by July 31, 
1953 to Brooklyn, N. Y.; opening, 
New York, 3 P.M.? this procurement 
for the U. S. Navy. 
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They are YOUR Research Laboratories Too .... 


CREATORS OF BETTER FINISHES FOR SPECIFIC LEATHERS 
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Branches and direct 
connections in the principal 
markets throughout 
the world. 


Sewing the Indusiny Since 1857 
JOHN ANDRESEN & CO., INC. 


ANDRESEN BUILDING « 8 EAST 36th St. « NEW YORK 16, N. Y. 


Cable Address: ANDRESEN—New York 
BOSTON OFFICE 10 HIGH STREET © CHICAGO OFFICE 130 NO. WELLS ST. 
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estate . 


Look for another active season this fall. 
Economists have been casting dampers galore, citing second 
half of 1953 as start of economic slowdown. It may prove so 
but shoe industry will still find 1953 a banner year overall. 


Here are the reasons: First, Easter, already past, 
was a successful one, saleswise. Retailers, chains, department 
stores over country sold millions of pairs of shoes. Sales 
volume held up to earlier predictions for one of most active 
Easters in years. Remainder of spring and summer also set 
for fast sales pace. 


This leaves only fall and winter. Now comes 
Advance Boston Shoe Show, for past three years an accurate 
barometer of shoe business to come. Boston showing is 
exactly as publicized—an advance showing by New England 
volume shoe manufacturers to midwestern and southern 
wholesalers, chains and department stores. In terms of actual 
pairage sold, it is not an important show. As an indicator of 
what to expect, it is invaluable. 


Short history. Back in 1951, manufacturers and 
shoe buyers at Advance Boston showing predicted bad times 
ahead. Shoe industry had one of its worst years in history. 
For 1952, exhibitors and buyers foresaw good revival. It was 
better than good. This year, consensus at show calls for even 

‘better 1953. 


Here is breakdown: good many women’s shoe 
manufacturers—dress, playshoe and casual—say they have 
head start on fall orders already. Some claim they expect to 
‘do 80% of their fall 1953 business between now and end of 
Popular Price Show in New York May 3-7. These find sales 
t 10% over last fall at this time, production similarly 


Men’s shoe manufacturers at show — dress 
and sportswear—find actual sales still to come. Interest, 
however, is high. And most manufacturers fully expect 
orders to swing into high at PPSSA. Men’s group also feels 
and production will be 10-15% above fall 1952 figures. 


hy EE sl 


One test ahead. Feeling almost unanimous 
among men’s and women's producers that coming PPSSA 
"willbe best in years. Women’s manufacturers say. PPSSA will 
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about cap their season. They expect to do good deal ot 
booking before show. Men's, however, look for bulk of 
business to come at PPSSA and directly after. One way or 
another, everybody is truly looking forward to Popular Price 
Showing—there's a feeling of expectancy evident everywhere. 


This is not usual advance palaver about a 
coming shoe show. Most serve as convenient meeting 
place where manufacturers and customers can get together, 
talk over prospects. This time, both are looking for an actual 
buying show—a rarity, in effgct. 


Price situation generally unchanged. Few 
manufacturers have upped or lowered prices on fall lines, 
as compared with last year. Few expect to. Buyers, on 
other hand, are fully aware of tightness of leather market, 
realize slight change in world situation could push prices up 
substantially. Retailers realize good part of sales prospects 
depends upon holding price line. Logical procedure is to 
buy now at prices they know public will not resist. Their 
biggest fear is another inflationary surge in shoe prices— 
one which would again push customers ‘to sidelines. So, 
buy now or soon is watchword. 


Significantly, no fear of overproduction evi- 
dent. Shoe manufacturers producing only for demand as 
it materializes, not in anticipation. Factories work only 
when orders are on hand. Retailers, on other hand, also buy- 
ing conservatively, although in good volume. Inference is 
that industry working on healthy basis, producing shoes that 
are wanted rather than on mere speculation. If anything, in- 
ventories are on undernourished side after active Easter. 
Little danger of retailers’ shelves becoming overstocked again. 
Industry stung badly in 1951, does not intend to repeat. 


One thing appears evident. Neither tanners 
nor shoe manufacturers look for early decline in leather 
prices. Hide market is seasonably bearish but has enough 
strength to remain within reaching distance of recent highs. 
Buyers learning that weakening one week generally finds 
recovery the following week. Despite talk of increased 
slaughter, heavy supply of hides, tanners not anxious to 
unload, unwilling to slash prices. 
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WL and bloomy — 


SHADES 
FOR 
SUEDES 





TO ACHIEVE DARK BLUES FOR 


SUEDE SHOE UPPER LEATHER... 


This suede leather has been dyed to a deep blue 
; Du Pont Leather Navy Blue 


Pontacy!* Brilliant Blue RR Conc. 200% 
Pontacyl* Blue Black SX 

Pontamine* Blue 3BX Supra 125% 

It was dyed with a level-dyeing, uniform Du Pont Pontamine* Navy Blue DB Cone. 175% 
dye—a dye that has complete compatibility Pontamine® Green $ Extra Conc. 125% 
with Syntans. The blue was carefully matched Pontamine* Black AWG 

with a gray Du Pont lining color; and the resulting 


with rich quality and full and bloomy undertones 
...plus the added value of full penetration and 
good fixation of the dye. 











products—these suede pumps—have an 
enviable appearance and color performance that 
will result in utmost salability. 


You will find that Du Pont Dyes—and Du Pont’s 7 
technical-service staff—will help you solve Wy 


any leather-coloring problem you might have. 
Write E. I. du Pont de Nemours & Co. (Ine.), 
Dyes and Chemicals Division, Wilmington 98. a 


Delaware. BETTER THINGS FOR BETTER LIVING ... THROUGH CHEMISTRY 


April 18, 1953 LEATHER and SHOES 39 














Anak MAX 


MELAMINE RESIN TANNING AGENT 


brings out the best in your leather 


TANAK® MRX Melamine Resin Tanning Agent is a favorite with experienced tanners 
for upgrading both white and colored leathers—for improving their desirable properties. 
TANAK MRX gives increased grain tightness, increased weight, fuller bellies and flanks, better 
“break.” It penetrates white leathers so thoroughly that maximum whiteness is retained even 
after deep buffing. Use TANAK MRX Melamine Resin Tanning Agent and increase the 
cutting value of your leathers. 


Other performance-proved Cyanamid Tanning Specialties include: 


XC Unhairing Agent... for cleaner, whiter stock, and better control; 
Bates ... the pancreatic ‘‘bates of choice” in the tanning industry; 
Tanning Extracts* ... blends to meet specific tanning requirements; 
and EXTRACTS”. . . a full line for every important need; 


Synthetic Tanning Agents .. . ideal for improving the quality of leather during both chrome and 
vegetable tanning; 


OT Wetting Agent ... most powerful wetting agent available for tanning. 


Write today for complete information AMERICAN Ganamid COMPANY 
on any of these products 
INDUSTRIAL CHEMICALS DIVISION 


30 Rockefeller Plaza, New York 20, N. Y. 
in Canada: North American Cyanamid Limited, Toronto and Montreal 


*Made by Taylor White Extracting Company—Cyanamid sole distributors 














unfailing index of quality and taste 


Genuine leather upholstery always distinguishes the truly 
fine car. Leather is a sign of quality and distinction every- 
where. In town or country, aloft or on cruise, fine leather 


apparel or luggage catches the eye, excites envy, connotes 


? 
AMERICAN Cyanamid LOM PANY 


Your tanner is your partner in producing fine leather P 2 
30 Rockefeller Plaza, New York 20, N. Y. 


| 
good taste. | 
! 
| 


products. His combination of age-old skills with the latest 
in scientific techniques assures you prime leathers worthy 


of your best efforts. So to increase your sales . 


make it better... make wt leather! 





Debeceh 444 curtine your Lasor 


FORCE FROM 10 MEN T0 3... . DECREASING 
WORKING TIME FROM 6 HOURS TO 2... AND 
REDUCING FLOOR SPACE TO ONE-FOURTH... 


that's drying efficiency 


Where it once required 10 men working until 
mid-afternoon to remove 1000 dry hides and 
hang 1000 wet hides for overnight drying, it 


, ing j h 
Speco's Wet Stock Dryer features fully automatic ee ee ee ee eee aoe Se eee 
to accomplish the same thing, with drying com- 


control, intermittent or continuous conveyors, «sila tn aes tan ciel hen: Thel's a-t0c- 
sulation, abundant circulation, flexibility in regulat- ord in all tanneries where Speco Wet Stock 
ing air and temperature, plus easy installation in Dryer is installed. 


present lofts. Moreover, only one-fourth of the former floor 
space is required. Years of research and pio- 
neering by Speco engineers have given the 
tanning industry the kind of equipment that 
means savings all along the line. Let those 
same engineers solve your drying or pasted 
leather problems. You'll get maximum results 
at minimum cost. 








aa ETA EDERAL SEC 


Speco equipment, engineered and 
constructed to meet your needs, 
means greater profits for you. 





Other SPECO Equipment: 


Air-Off and Wet Stock Dryer © Conveyorized Toggling Units 
Progressive Toggle Dryers ® Finish Drying After Seasoning 


e ’ 4 
S penal &y COMPANY, INC. 


PARK’ RIDGE, ILLINOIS 


Export Representatives: 
WOLFF INTERNATIONAL, Inc., 2577 No. Teutonia Ave., Milwaukee, Wisconsin. 
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Stylescope 


Shades of Suede jor Falt 


S ott muted colors in calf suede are highlighted by these six designs 
for Fall, fashioned in leathers by Colonial Tanning Co., Boston. Three 
shades of brown are represented, ranging from camel beige to cognac 
to chestnut. This range of colors promises to forge ahead of all others 
next Fall, representing fresh interest in the brown family, heretofore un- 
equalled. Also represented are two designs in new muted shades of gre 

which are also destined for strong fashion emphasis this Fall. The sixt 

shoe is designed in classic black suede in a gracefully elegant style for 
dress wear—the chief category where black suede will dominate over 
every other upper material and color. 


Left. Dusk grey calf suede in a banded 
design featuring widow's peak throatline 
repeated high over the instep. Wide open 
toe and naked quarter. Center. Camel 
beige calf suede in a pretty trimmed pump 
featuring smooth leather binding in con- 
trast, the contrast color repeated in the 
smart lacing on vamp. Right. Smoked pearl 
calf suede in a pump featuring quarter in- 
terest. Note high back line with buttons 
accenting scalloping. 


Left. A pert trimmed pump in cognac calf 

suede edged in white to bring out cross- 

strap detailing at throatline. Center. Chest- 

nut calf suede is piped in white in another 

chic trimmed pump model, the piping add- 

ing to the detail interest. Right. An elegant 

dress pump in black calf suede featuring 

daintily scalloped throatline, formed by a ALOR 
five-piece flare tongue on a shell base. pee ee 
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® Raymond G. Carey, regional rep- 
resentative in Western Connecticut, 
New York and New Jersey for Gen- 
eral Dyestuff Corp., has been assigned 
to the Army General Staff as assistant 
chief of staff, G-4, Logistics Division, 
in Washington, D. C. He. holds the 


®G. M. Chady has been appointed 
assistant merchandising manager for 
Craddock-Terry Shoe Corp. of Lynch- 
burg, Va. He will work with L. F. 
Almond, vice president in charge of 
merchandising. Chady was formerly 
with Gardiner Shoe Co. of Gardiner, 
Me. 


rank of Major. 





BARKEY IMPORTING CO., Inc. 


44 East 53rd St. 
New York 22, N. Y. 


IMPORTERS 


VEGETABLE TANNING EXTRACTS AND 
RAW MATERIALS 


Wattle Bark 

Wattle Extract 

Quebracho Extract 

Valonia Cups, Beards 
Valonia Extract, Valex Brand 
Mangrove Bark 

Sicily Sumac 


Myrabolans 
Divi divi 


SOLE AGENTS FOR UNITED STATES AND CANADA 
For 


ITALIAN CHESTNUT EXTRACTS 


Solid and Powdered 


Produced by 


LEDOGA S. p. A. 


Milano, Italy 
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© Henrietta Simon, noted New 
York shoe designer, and her brother, 
Regi, are joining in a new shoe manu- 
facturing venture in addition to their 
Simons Shoes - to- Match enterprise. 
During the week of April 12, the 
Simons will show their initial line of 
hand-lasted footwear. 


® Thomas P. Cushman has been 
named to the Chemical Research Staff 
of Compo Shoe Machinery Corp., Bos- 
ton. Cushman is a veteran of the shoe- 
making industry and has 10 years’ 
experience in research and field devel- 


opment of cement process footwear. 
He will assist in field development 
work on shoe adhesives, a section of 
Compo’s Chemical Research Labora- 


tories. 


® Earl J. Peil, assistant superintend- 
ent of the Jerseyville, Ill., branch of 
International Shoe Co., has been 
named superintendent of the com- 
pany’s Belleville, Ill., plant. 


® Bernice Shaftan has been ap- 
pointed stylist and fashion coordinator 
for Hamilton Shoe Co. of St. Louis, 
according to Harry Bennigson, execu- 
tive vice president of the company. 


® William “Bill” DeWitt, Jr., has 
joined Shoe Form Co., Inc., Auburn, 
N. Y., shoe firm of which his father, 
Frank P. DeWitt, is president and gen- 
eral manager. He will concentrate on 
the manufacturing end of the business. 


® Maurice Orent has been named 
field personnel director for John Irv- 
ing Shoe Corp., Boston chain. He will 
be in charge of developing sales and 
managerial staffs for the firm’s retail 
stores. 


® Hector R. Dominguez, head of 
the export division of International 
Shoe Co., has been elected president of 
the Export Manager’s Club of St. 
Louis, an organization devoted to pro- 
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R & A Learner Finisu Co., Inc. 


manufacturers of leather finishes for 20 years, proudly 
present the product of years of research, the all new 


finishes for split leathers 


RAPON and RALAC 


The resin emulsion type base coat, RAPON and solvent type (pigmented, clear or 
aniline) top coat RALAC will give you a finish which will impart to your splits the 
flexibility, appearance and feel of top grain leather. 


—can be applied by brush leaving a smooth, uniform 
streakless surface. 


—can be embossed or plated without sticking to the 
R A PON plate. 
—can be used on a brushing machine without causing 
any foam. 
—can be obtained in white, black and colors. 





RALAC can be obtained in glossy form, semi-gloss, or flat composition. 
The RAPON and RALAC finishes are ideal for shoulders, especially 


men’s belt leather. 


If you are interested in improving the quality of your product don’t delay to ask us 
for samples. Generous working samples are yours for the asking. Our technical staff and 
our modern well-equipped laboratory are at your disposal in solving your specific problems. 





The RAPON and RALAC finishes can be obtained in Mexico through the 
R & A de Mexico S.A., Mexico City 


R & A Learner Finsu Co., INc. 


$12 East 43rd Street Brooklyn 10, N. Y. 
Telephone: ULster 9-2800 
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CUSTOM 
STYLING 


BARBOUR WELTING COMPANY 


BROCKTON 68, MASSACHUSETTS 


ALL-~LEATHER 





Better than you ever thought they could be made. 
Try them and be Convinced! 


ALSO Knox Marker 
Machines ond Dies 
And as always the finest 
Walker, Clicker, Mallet 
Handle, Freeman Model N 
and all other types of 
Cut-Out, Perforation and 
Marker Dies. 


INDEPENDENT DIE AND SUPPLY CO. 


L 4, Mc makelal 


ans ee a ee Oe a) 


Grand 2143 











Inquiries invited for 
INDIAN VEGETABLE TANNED KIPS AND CHROME TANNED 
KIPS IN CRUST CONDITION. 


EASTERN TANNERIES LTD. 


MAJID AHMAD ROAD KANPUR, INDIA 
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Leather 


May 6, 1953 — TAP-30-352-53- 
553—Leather-genuine rigging cattle- 
hide, backs or sides, full-grain, vege- 
table-tanned, natural color; 1) 44,475 
lbs. light weight, average thickness 
6/64 to below 8/64; average ounce 
thickness 6 to below 8; a) 10,000 Ibs. 
to Scotia, N. Y.; b) 20,000 lbs. to 
Mechanicsburg, Pa.; and c) 14,475 
lbs. to Clearfield, Utah. 2) 12,140 
lbs. medium weight, 8/64 to below 
10/64; average ounce thickness, 8 
to below 10; a) 6,140 lbs. for Me- 
chanicsburg; and b) 6,000 lbs. for 
Clearfield; delivery on all by Dec. 31, 
1953; FOB destination; opening, 
New York, 1 P.M.; this procurement 
for the U. S. Navy. 


Mitten Shells 


May 12, 1953—TAP-30-352-53- 
497——524,000 ea. mitten-shell trigger- 
finger M-1951—FOB origin; deliv- 
ery: 74,000 ea. August and 75,000 
ea. September through February 
1954; this procurement for small 
business concerns only. Opening, 
New York, 2 P.M.; this procurement 
for the U. S. Army. 


HANSON LOW BIDDER 


Hanson Glove Corp., Milwaukee, 
Wis., was low bidder at the opening 
of ASTAPA invitation TAP-30-352- 
53-438, offering to supply the 3,186 
prs. of gray suede gloves asked by 
the U. S. Navy at 2.405 per pr.; 60 
days acceptance, 1% in 20 days. 





New Duties 











Kivie Kaplan, executive vice president 
and general manager of Colonial Tanning 
Co. of Boston, who has taken over similar 
duties with Hartnett Tanning Co. of Ayer, 
Mass. Kaplan was elected executive vice 
president and general manager of the 
Hartnett tannery, Colonial's manufacturing 
division. 
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He 
e F7€ere's style at its highest expression . . . 
outside contour lines smooth, flowing, harmonious — 


without a sharp or discordant note. 


Symphonie permits an unusually short vamp .. . encourages 
the creation of high style patterns with that bare look. 


Base of the counter is tucked in to snuggle the heel, comfortably, 


securely. Model wearers say, “We've never had a shoe like it.” j 
Slide-O- Matic, naturally. 


‘gy 
fl 


Composer: United Last. (onductor: Any shoe manufacturer alert to seize the baton and lead. , 


UNITED LAST COMPANY, 140 FEDERAL STREET, BOSTON 


April 18, 1953 LEATHER and SHOES 





motion of foreign trade between the 
Mississippi Valley and all parts of the 
world. Dominguez joined Interna- 
tional as a translator 29 years ago and 
has headed its export division since 
1941. 


Compounders and © Miss Patricia Kannon has been 
Sulphonators of Oil for Tanners named advertising manager for Oom- 


and Leather Finish Manufocturers te Inc., New York slipper manu- 
acturer. 

@ Fred Shepard has retired as fore- 
man of the hide storehouse at A. C. 
Lawrence Leather Co. in Peabody. A 
veteran of 35 years’ service with the 
firm, Shepard took over as foreman in 
1929, 


@ Nate Brown has joined Vic Col- 
ton Shoe Mfg. Co. of Los Angeles and 
will be in charge of styling and pro- 
duction. Brown was formerly fitting 
room and factory superintendent with 
Newton Elkin Shoe Co. 





#51 ; +51-X @ John C. Griffin has been elected 

aa president of Joint Executive Board 13, 

6 rows of a 7 rows of United Shoe Workers of America, 

stiff Horsehair stiff Horsehair CIO, in Haverhill, Mass. He succeeds 
P. Joseph McCarthy. 


. ite © rattsmen © Edwin B. Coltin, director of profit 
For rough coating on splits Hand made by master ¢ sharing at Colonial Tanning Co.’s 


Ayer, Mass., division, was a principal 
C. W. PE N Nl N GTO N speaker on “The Case for Profit Shar- 
GILLETTE, N. J. MILLINGTON 7-0166 ing” at a recent symposium before 
graduates of the Tuck School of Busi- 
ness Administration at Dartmouth 
College in Hanover, N. H. 


Anglo-American Hides Co., inc. | | © Seaboard Chemicals, Inc., of Bev- 
T A B E R 100 GOLD STREET erly, Mass., fatliquor manufacturer, 
NEW -YORK 38, N. Y. has named Luis M. Olavarrieta, 


TA N N E R Y IMPORTERS & BROKERS of S.A. as sole representative in Mexico. 


Goatskins, Cabrettas, Deerskins, sa } ; 
P u M P S Peccaries, Lizardskins, Snakeskins, : Aino Cc. Paty, Tey ees 
" t- ° e Felters Co., ; n 
+++ have nage yeg the — os giao gar fone Whi elected president of The Felt Associa- 
ao ore ae ase sien Cobia ote. tion. William H. Lehmberg of the 
. nm if Di : American Felt Co., Glenville, Conn., 
irect connections and representa- EEG OG IE ERE TD 
TABER PUMP CO. tions from all over the world. re P : 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥. Inquiries invited. @® L. E. Beaudin of L. E. Beaudin 
— Shoe Co., Hanover, Pa., manufacturer 
bf women’s and growing girls’ popular 
price Goodyear welts, is reported back 
on the job in good health after a long 
> eee | ion in Florida. 
, . re . vacation in 
Brazilian Leathers {Ja UI are la aie @ Herman W. Seinwerth has been 
appointed assistant manager of indus- 


’ > 7 
Ask AX a U., 4| Ne. trial relations for Swift & Co., Chicago 
packer. He formerly held a similar 
position with A. C. Lawrence Leather 


” . ~ & Gia, Lida. eee i a id Nat Co., a wholly-owned subsidiary of 
Caixa Postal 917 Swift. 
































} . ~ oe ab) as . } ape 

a Jickled Sheep Stns © D. G. Heugly has been appointed 

Sao Paulo, Brazil general superintendent of Cudahy 

PEABODY, %IASS. Packing Co. of Omaha, Neb. E. C. 
- Garrity will take over his former 
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duties as general manager of Cudahy’s 
Salt Lake City plant. 


® Kivie Kaplan, vice president and 
general manager of Colonial Tanning 
Co., Inc., Boston, has been named Na- 
tional Membership Chairman for the 
Shoe, Leather and Allied Trades in the 
National Association for the Advance- 
ment of Colored People. 


® One of the more delighted visitors 
to the Tanners Convention at the 
Boca Raton Club in Florida last week 
was Dave Poole of W. D. Byron & 
Sons, Maryland tanner. Poole bagged 
a 7 foot 4 inch white Marlin, weight 
60 pounds, on his first attempt at deep 
sea fishing in Florida. The catch was 
made from Fred Hilterhaus’ boat, 
Hokay. Onlookers were Fred Hilter- 
haus, Charles W. Lizer and Jim 
Cavanaugh. 


®@ Stan Johnson has been appointed 
sales manager for the Rice-O’Neill and 
Peacock lines of women’s dress shoes 
made by Boyd-Jones Shoe Co. Gilbert 
Jonas, vice president, will continue as 
chief of design. Johnson has been with 
Boyd-Jones since 1951. 


@ Eastern Shank Co. of South Easton, 
Mass., has named Eli Nagen as its 
New York and Pennsylvania sales 
agent. 


® Maurice Kennedy is new upper 
leather and bottom stock buyer for 
Carlisle Shoe Co. of Carlisle, Pa. Ken- 
nedy has been a leather buyer for many 
years, formerly with Julius Grossman. 
He replaces Al Verdekal who has re- 
signed to open his own business, 
Capital Handcrafts, Inc., in Harris- 
burg, Pa. 


@ Acme Leather Co., Inc. of Pea- 
body has increased output of its new 
line of Mel-O-Tan and Softee leathers. 
Specializing in bends, Mel-O-Tan 
leathers are reported receiving wide 
interest in the trade. 


® Weiss-Lawrence, Inc., Dover 
shoe manufacturer, is reported nego- 
tiating for the purchase of the Farm- 
ington Shoe factory on Sixth St. in 
Dover from Beckwith Mfg. Co., 
Dover maker of box toes. Charles 
Drake, building superintendent, re- 
ports that sale of the building has been 
nearly completed. 


@ Julius Schwartz, Brooklyn shoe 
designer, has filed voluntary petition 
in bankruptcy, it is reported. Liabili- 
ties are listed at $16,460 and assets at 
$14,090. 
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RESIN EMULSIONS 
DISPERSING AGENTS 


FOR THE LEATHER INDUSTRY 


R. T. VANDERBILT CO., INC. 


230 Park Avenue, New York 











KAUFMANN TRADING CORP. 


15 PARK ROW NEW YORK 38, N. Y. 


Hides and Skins 
Import - Export 


Member: Commodity Exchange Inc. 
in constant contact with all important Hide centers 


Representing: 
KAUFMANN'S HUIDENHANDEL N.V. 
Rotterdam (Netherlands) 


S. HUISMAN & CIA, S.A. 
Buenos Aires (Argentina): and others 
GEORGE KAUFMANN, Pres. 


Tel. BEekman 3-5960 Cable Address: Katrades Teletype: NY 1-158 














J. H. BROWN CO. Inc. 


J. H. Brown Agencies, Inc. 
Shippers Agents and Brokers 


HIDES SKINS 
100 Gold St. Tel: BE 3-3933 


REPTILES 
New York 38, N Y. 





LEATHER and SHOES 
































SHOE PRODUCTS 
THAT SAVE PENNIES 


INNERSOLES 


PLATFORMS 


Boer WEDGIES 
Wea 
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Deaths 


Alfred Russo 

... 51, leather executive, died April 2 
at his home in Los Angeles, Cal., after 
an illness of four months. He was 
founder and manager of the Russo 
Leather & Findings Co., Los Angeles 
shoe findings firm. A native of the 
Greek island of Rhodes, Russo came to 
the U. S. in 1921 and founded, his 
firm in 1929. For three years he served 
as a director of the Shoe Service In- 
stitute of America. Surviving are his 
wife, Matilda, four brothers and two 
sisters. 





Arthur B. Bernard 


. . « former leather executive, died 
April 7 at his home in Newtonville, 
Mass. He was a former partner with 
his brother in the Bernard Leather Co., 
Boston leather firm. He had been en- 
gaged in the real estate business in 
recent years. He leaves his wife, a 
daughter and a brother. 


Donald B. Kingsbury 

.. . 87, leather executive, who retired 
about 1§ years ago after serving for 
many years as president of the N. H. 
Mawhenney Leather Co. in Boston, 
died recently at a convalescent home 
in Enfield, N. H. Kingsbury was a 
native of Quincy, IIl., and had lived 
in Canaan, N. H., for the past three 
years. He had been a summer resi- 
dent of that community for more 
than 30 years. He was a member of 
the Bostcn Shoe Associates and the 
Ancient and Honorable Artillery 
Company in Boston. 


Harvey F. Henderson 

. . . 86, who was foreman of the 
finishing department at the Winches- 
ter Tannery Co, in Winchester, N. H., 
for many years, died at Elliot Com- 
munity Hospital in nearby Keene, 
April 9, after being a patient there 
for several weeks. Henderson was 
born in Norfolk, N. Y., and moved to 
Winchester in 1888. Survivors include 
his wife, Bess C.; three sons and two 
daughters. 


Chester A. Bodwell 

.. . 65, former superintendent of the 
Roberts-Hart Co. in Keene, N. H., 
and other shoe factories throughout 
New Hampshire, Massachusetts and 
Maine, died suddenly at his home at 
32 Water Street, Keene, recently. Bod- 
well was born in Sanford, Me., and 
learned the shoe manufacturing busi- 
ness as a youth. He became well 
known as a factory executive through- 
out New England. 
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LEATHER MARKETS FIRM UP | 
AS HIDE PRICE ADVANCE 


Strengthening Of Rawstock Prices Enables Tanners 
To Hold Lists 





STIOGA OAK 


SOLE LEATHER 





NEW YORK MARKET 

Upper Leather: Situation slow 
due mostly to the strike in the stitch- 
down shoe factories, which has held 
up business. However, in the high 
grade factories, not much doing 
either, since it is between seasons 
now and most of the factories are 
waiting for more shoe orders before 
they go ahead on leather. 

Large spread elk of 414-5 ounce 
held from 40-44c and down depend- 
ing on tannage etc., while combina- 
tion tannages of the same weight and 
spread are generally 48-46c and 
down, again according to tannage. 

Calfskins: It is definitely between 
seasons here and little is done in calf- 
skins, either suede or smooth at the 
moment. Most trades figure suede is 
going to be good this season but say 
it is too soon for the bulk of the 
orders. Prices a little lower—that is 
tanners’ lists are lower—but actually 
prices are still 98c to $1.00 and down 
on women’s weight suede and 85-90c 
and down on smooth. Lists were up 
to $1.10 and even $1.15 on women’s 
weight suede but few are getting full 
lists except in cases where the cus- 
tomer wants something special and 
special shipment. 


Sole Same 


ing le on hide market enable tanners 


to hold close to lists. Buyers still not | 


rushing in with committments. 


Bends prices listed as follows: | 


above 10 irons, 54c for No. 1’s, No. 
2’s. Tannery run 52c and below. 


9/10 irons 56-57c and below. 8/9 | 


irons 63c and below. Light bends 


slow at 65-68c. 
Sole Offal Mixed 


There is still good business in | 
steer and cow bellies in Boston but | 
sole offal tanners and dealers report | 
other selections not too active. As 


this is still off-season, not much ac- 
tivity expected before next month. 
Steer bellies still listed up to 27c, 


cow bellies to 28c. Better sales below | 


this. Double rough shoulders move 


fairly well at 56c and down for light- | 
weights, 50c and below for tannery | 


run heavyweights. Single shoulders 


quiet in mid-40’s. 
hind shanks at 17-19c. 


Calf Slow 
Declines in lightweight calfskin 
last week failed to stimulate much 


new leather business. Tanners have | 


reduced lists another 2-3c and brought 


in some new sales, However, this is | 
still off-season and little is expected 


Heads slack at 
16-17c, fore shanks moderate at 15c, | 


the mark of 


QUALITY.. 


hides 
available 


BENDS’ BELLIES 
SHOULDERS 
CUT STOCK 


until new season begins next month. 


Not much change in Boston sole 
Prices generally as follows: Wom- 


leather markets. Advances averag- 





Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH YEAR 1952 
WEEK AGO AGO HIGH 


80-1.10 85-1.14 70-97 85-1.10 
70-92 80-98 60-80 80-1.03 
70-95 80-1.05 60-85 85-1.10 
KID (Black Glazed) 75-90 75-90 70-90 75-90 
KID SUEDE 80-96 80-96 70-92 80-96 
PATENT (Extreme) 56-62 56-62 55-80 56-60 
SHEEP (Russet Linings) ................ P 18-32 18-32 18-28 18-32 
KIPS (Combination) 56-60 56-60 45-48 56-60 
EXTREMES (Combination) ............. 51-53 51-54 42-46 54-56 
WORK ELK (Corrected) 38-42 38-44 36-40 38-46 
SOLE (Light Bends) 65-68 65-68 65-70 68-72 
27-28 25-26 22-24 26-27 
SHOULDERS (Dble. Rgh.) .... 50-53 50-53 50-55 50-55 
SPLITS (Lt. Suede) . Ligcistgecdetags 33-38 31-36 36-38 35-39 
SPLITS (Finished Laden). 18-22 18-22 15-20 24-26 
SPLITS (Gussets) : 13-15 15-17 18-22 18-20 
WELTING (% x %) oon. 8 8 12% 8 
LIGHT NATIVE COWS .................. 17% 19% 14-15 20 
All prices quoted are the range on best selection of standard tannages using quality 


rawstock, 


Also Spectalty Leathers 
for Belting, Hydraulics. 
Textiles, Packing and 





CALF (Men’s HM) . 


%, 
CALF (Women’s) Strap Leathers 


TANNING CO. 
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en’s weight smooth calf, 90c and 
down, with best interest in mid-70’s 
and below. Men’s weight smootls calf 
still listed around $1.10 and below 
but only worthwhile sales in low 90's. 
Suede finds some business in middle 
and low 90's. 


Sheep Holds 

Steady position of pickled skin 
market keep sheep leather prices at 
recent levels in Boston. There is a 
constant amount of business here, 
despite pronounced price resistance 
reported from some quarters. Lin- 
ings find good interest from South- 
west and some from New England. 

Russet linings still wanted at 23c. 
Boot linings held at 27c and below; 
a few tanners ask 28. Chrome 
moving at 3le and below. Colored 
vegetable linings bring 28c and 
below for high colors; a cent less for 

staples. Garment suede still strong 
"and active at 35-34c and below. 


Sides Spotty 
Strengthening of hide market again 
enables side leather tanners to revive 
ing list prices. Tanners now re- 
fuse to consider buyers’ offers with 
same interest they showed last week. 
On the other hand, leather buyers still 
interested only at a price or when 
they really need leather. 
Combination-tanned extremes listed 
at 53c down to 45c for HM weights. 
M weights a cent less. Large spreads 
all over a lot; M weights 48-47c and 
below. Work shoe retan 36-40c, work 
shoe elk 38-42c. 
Kip not as firm as heretofore, with 
calf weaker. Combination-tanned kip 
sides 60c and below for HM weights. 


Splits Unchanged 


Not too much doing in Boston ~ 


splits market this week. Tanners say 
firming of hide market makes it nec- 
essary for them to hold close to lists, 
entertain less ideas of concessions. 

Women’s weight suede splits still 
at 39-34c for colors, one cent less for 
black. Men’s weights not too active 
at 2c above this. Heavies at 44c and 
below for black and colors. Linings 
‘ moderate at 22c down to l7c. Gus- 
sets same at 15-13c. 

Lightweight flexible innersole splits 
27-22c; HM weights 30-25c; H 
weights 37-32c. Naturals still at 
25-20c for M weights, 36-29c for 
H weights. 


Kid Fair 
Kid leather tanners of Philadelphia 
say although this is traditionally a 
slow “between season” period, busi- 
ness is not at all bad. 
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Black suede selling well. Glazed in 
demand in black, dark brown for 
mens’ shoes, and lighter brown for 
women’s shoes. Nothing said this 
week about dark blue either in suede 
or glazed. Demand mainly for top 
grade glazed at a price of $1.00 which 
tanners are currently getting without 
trouble. 

Many tanners also reporting good 
business in dark brown slipper 
leathers; that is, good for this time 
of the year and a definite increase 
over the past few weeks. Linings 
coming along well. Nothing new 
reported in crushed. Nothing on 


satin mats. 


Belting Slow 

Belting leather tanners of Philadel- 
phia say that business is on the “slow- 
ish” side. However most tanners do 
not feel it has anything to do with 
the market jitters that occurred as a 
result of peace discussions. They feel 
that when there is demand for their 
product, it will sell. However, with 
curriers experiencing an increased 
business, the rough leather tanners 
expect increased orders fairly soon. 

Curriers say the business has shown 
a definite increase—especially orders 
from New England. The Southern 
textile mills still haven’t done much 
buying but this past week showed 
sufficient business from other areas 
to make up for this. 

AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec. No. 
Butt Bends 
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Premiums to be added: 
Light, plus 7c; Heavy, minus 
Heavy, minus 5c. 


2 38k 


Bag, Case and Strap Fair 

Sales of case leather reported at 
40-42c for 2/3 ounce and from 43- 
45c for 3/4 ounce. Inside prices 
more representative of the market in 
late dealings. A seasonal upturn in 
case leather business expected but 
demand seems slow in developing. 

Sales of strap leather rather spas- 
modic and here, too, price conces- 
sions made to secure new orders. 
Grade A russet strap leather of 4/5 
ounce moved at 51-52c, 5/6 ounce 
at 53c, 6/7 ounce 55c, 7/8 ounce 
57c, 8/9 ounce 59c, 9/10 ounce 62c 
and 10/11 ounce 65c. 

B Grade russet brings 3c less and 
Grade C sold at 6c to 7c under Grade 
A. Colors and glazed finish continue 
to bring premiums of 2-3c over nat- 
ural russet. 
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Work Glove Steady 


A few more inquiries reported for 
work glove leather this week. The 
improved interest resulted in a little 
more business at steady prices. While 
some business was placed at the 
lower end of recently quoted price 
ranges, sellers inclined to firm up in 
their views and talk a cent higher 
or in line with top quoted prices. 

LM weight work glove splits of 
No. 1 grade quoted at 14-15c, No. 2 
grade at 13-14c and No. 3 grade at 
12-13c. M weight alone of No. 1 
grade ranged 16-17c, No. 2 grade at 
15-l6c and No. 3 grade at 14-15c. 


Garment Good 


Continued demand for sheepskin 
garment leather has been somewhat 
surprising to many members of the 
trade. Some additional business 
placed and many tanners say they 
will be kept quite busy producing 
and shipping leather owed on orders 
they have on books. 

Suede sheepskin garment leather 
in best demand, good tannages bring- 
ing 34-35c and down and choice pro- 
duction of top quality up to 38 and 
down. Grain finish last sold at 32c 
and down but top quality tannages 
generally held at higher prices. 

Business in horsehide garment 
leather somewhat routine. A few 
fill-in orders booked wherever tan- 
ners have found they can meet de- 
livery dates requested by buyers. 
Better tannages still quoted at 42c 
and down with last reported business 
on that basis. 


Glove Leathers Quiet 


Garment suedes in heavy demand 
at prices from 40c down for the 
water-repellent variety. Other tan- 
nages bring 36c and 38c for the top 
grades. Reported that domestic gar- 
ment grains bringing 33c and 3lc 
for the smooth and 28c to 30c for the 
pigtex. 

Fair demand for men’s grey suedes 
in the glove field. Prices quoted are 
38c for the tops and 32c for the 
seconds. Cabretta prices firm from 
75c down but demand is extremely 
light. Some call for pigskins but 
buyers are critical and shopping for 
price. 


Tanning Materials Firm 


Tanning Materials market contin- 
ued firm with no price changes this 
week, but buying inquiry is spotty 
and lacks any great enthusiasm. Tan- 
ning Extracts unchanged. Tanning 
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Oils very steady; quotations same, in 
market featuring continued strength 
of some raw oils. 


Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp’t, bag 


“Fair Average’ $104.00 
‘‘Merchantable’’ $100.00 


Crushed 40% 
Valonia Cups, 30-32% guaranteed 
Valonia Beards, 42% - ay 
Mangrove Bark, 30% So. Am. 
Mangrove Bark, 38% E. African "$79.00-80 


Tanning Extracts* 


“hestnut Extract, Liquid (basis 
25% — — — 


Cutch, solid Borneo, 55% tannin 
Hemlock Extract, 25% tannin, tk. cars 
f.0.b. works 2 
bbis. c.l. .... 
Oak bark extract, 25% ‘tannin, b. 
bbls. 6%-6%, tks. 
Quebracho Extract: 
Solid, ord., basis 63% tannin, c.l. .11 31/64 
Solid clar., basis 64% tannin, c.l. .12 3/16 
Wattle extract, solid, c,l., East African . 
Wattle extract, solid, c.l., South African . 
Powdered super spruce, bags, c.1. 
MBS Lk. Svc cv ccecdédsstecoscece 
Spruce extract, tks., f.0.b. wks. .... 


Myrobalan extract, solid, 55% tannin.. 
Myrobalan extract, powdered, 60% tan- 

nin . 
Valonia extract, powdered, 63% tannin. 
Quebracho Extract, Powdered, Swedish 

spray dried, 76-78% tannin 
Wattle Extract, Powdered, Swedish, 

73% tannin 
Powdered Spruce, spray dried, ‘Swedish R 
Myrobalan, Swedish, Powdered 68-70% .11% 
Oakwood, Swedish, solid, 60-62% .... .11% 
Oakwood, Swedish, powdered, 64-66% .12 
Larchbark, Swedish, solid, 54-56% .. .11% 
Larchbark, powdered, Swedish spray- 

dried, 58-60% 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. -90-. 
Cod, sulphonated, pure 25% moisture .13-.13% 
Cod, sulphonated, 25% added mineral .12 
Cod, sulphonated, 50% added mineral .10% 
Castor oil, No. 1 C.P. drs. Le.l. .... .28% 
Sulphonated castor oil, 75% . 

ge oil, tks., f.o.b Minn. 


dru 
Neatsfoot, 
Neatsfoot, 
Neatsfoot, 

Le. 


, Sulphonated, 75% .... 16%-17% 
Olive, denatured, G86, GAhi cbc cecnedces 2.05 
Waterless Moellon 
Artificial Moellon, 25%: moisture .... 
Chamois Moellon, 25% moisture .. 
Common degras 
Neutral degras 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% 
Sponging compound 
Split Oil 
Sulphonated sperm, 25% moisture . -14-. 15 
—— Oils, 200 seconds visc., tke. ce 


“sImported Extracts are plus duty. 
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MOCCASIN 


COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 

SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 


GLOVE SPLITS: Complete price 
range .. .Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 











ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


“Always Reliable” 


LEATEX CHEMICAL COMPANY 


Y HANCOCK PHILADELPHIA PA 








HIDE MARKET STRENGTHENS AGAIN 
AS TANNERS SHOW NEW INTEREST 





Appearance Of Better Quality Hides Spurs Buying 
In Most Centers 





Big Packers Strengthen 


A reversal of the recent downward 
trend in big packer hide prices wit- 
nessed this week. Change in position 
of the market attributed to several 
factors. Despite heavy marketings of 
live cattle and prospects for fairly 
liberal supplies of domestic hides in 
the months ahead, demand from tan- 
ners and dealers broadened with 
buyers inclined to reach for better 
quality hides now being produced. 

Late in the preceding week, pack- 
ers were able to clean up most avail- 
able supplies of poor quality winter 
hides. Better quality hides now com- 
ing forward with percentages of grub 
content declining at many points. 
Also, hides run shorter hair and less 
manure. Only a few packs dating 
back into March left to be sold in 
packers’ cellars this week, usually 
found at slow-making points. Some 
of these hides were sold this week, 
placing most packers in a good posi- 
tion with only better quality April 
hides to offer. 

Light cows, weakest of big packer 
selections in the past few weeks, 


steadied on sales at 164c for March 
and 17c for April takeoff at several 
points. Stability encouraging enough 
to bring more buyers into the market 
and close to 10,000 sold early this 
week up to 171c for late March for- 
ward takeoff, registering a net gain 
of one cent. Light native steers also 
brought a cent higher on sales at 17c. 
Available offerings of native and 
branded bulls were sold in the big 
packer market late last week at 101c 
and 914c but one independent packer 
this week sold 600 bulls at llc for 
natives and 10c for brands. 


Independents Up 


Packers’ Assn. early this week ob- 
tained half-cent advance on several 
selections, selling 1,500 heavy native 
steers at 13c, 2,400 branded steers at 
114%c for butts and llc for Colo- 
rados and 1,400 branded cows at 
134%4c. Another large independent 
packer on Monday sold 900 heavy 
native steers at 13c; 900 light cows 
at 17c, 800 branded cows at 1314, 
1,500 branded steers at 111c and llc 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
Apr. 16 


Close High Low 
Apr.9 For Week For Week 





16.35T 17.47 16.32 
15.05B 17.10 15.90 
15.65B 16.60 15.50 
15.40B 15.50 15.50 
15.92 15.40 
15.70 15.15 


Total Sales: 387 lots 


HIDE AND SKIN QUOTATIONS 


Present Week Ago Month Ago Year Ago 


Heavy native steers 13% 124-13 12%4-13 10 -10% 
Light native steers 17 16 18 15 
Ex. light native steers .... 19 194 21 1614-17 
Heavy native cows -15% 14 -15 14 -15% 12 -13 
Light native cows 17% 16 -17 18 13%4-144%4 
Heavy Texas steers 12N ~ 11% 11% 9 -9% 
Butt branded steers ; 11y 11 11 9 -9% 
Light Texas steers 14% 14% 16 12 -12% 
Ex. light Texas; steers .... 17% 17% 19 14-1414 
Colorado steers 104% 104% 8 -8% 
Branded cows 13-13% 13. -13% 12 
Native Bulls 10 -11 11 814-9 
Branded Bulls 9 -10 10 74-8 
Packer calfskins 44 -55 4914-5714 2714-37), 
Packer kipskins 37% 31 -37% 31-374 20 -24 
NOTE: Price ceilings have now been completely ended by the government. Aill 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 





LIQUID 
POWDER 


WATTLE - 
CHESTNUT 


TANNERS EXTRACTS 


IMPORTERS AND 
MANUFACTURERS 


STANDARD 
DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 
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and 600 bulls at llc for native and 
10c for branded. 

Later, Packers’ Ass’n sold 800 light 
native steers at 17c, 2,000 light cows 
at 174%4c and 1,500 heavy cows at 
15Y%c. A large Iowa packer sold 
1,200 Ottumwa heavy native steers 
at 134%4c while a Minnesota packer 
sold 900 light native cows at 17'c. 

On the Pacific Coast late last week, 
one of the packers sold 2,800 April 
hides at 1lc for butts, 10%c for Colo- 
rados, 13c for branded cows with a 
few ex. light and light steers at 14¢c. 


Small Packers Advance 


Some sales of small packer produc- 
tions made at better prices. Some 
45-46 lb. avg. hides were sold at 
1614c while 48-50 avg. sold at 1514c 
fob. Some 49 |b. avg. small packers 
also sold at 15c flat fob. Later, sales 
of 50-52 lb. avg. hides made at 1414- 
15c selected fob., shipping points and 
the latter price bid for more. 

Several cars of 61-62 lb. avg. sold 
at 12%c for natives and lle for 
brands and later a couple cars of 
60 lb. avg. brought 13c and 1114c 
selected fob., but more offered on 
that basis, buyers usually bidding 
Vc to le less. 


Country Hides Firmed 


This market has firmed up but 
trading limited because offerings 
from country sellers more difficult to 
obtain ‘and usually held at higher 
prices. 

Good locker-butcher hides free of 
renderers have some call in the range 
* of 12-12% flat tr’d. fob. shipping 
points and mixed lots containing 
moderate percentages of renderers at 
prices ranging up to 1114-12c. for 
around 50 lb. avg. hides. Renderer 
hides moved at 11-1144c for 48-50 
lb. avg. and lighter stock averaging 
46-48 lbs. commanded 12c fob. 

One car 49 lb. avg. glue hides 
sold at 10c fob. Country bulls range 
714-8c fob. 


Calf and Kip Undecided 


Last trading in calf involved about 
30,000 sold by two big packers at 
471c for heavies and 45c for lights 
from Wisconsin plants producing all- 
weight calf while St. Paul light calf 
brought 45c. These sales took most 
of the April production at these 
plants so that the packers do not have 
much left to offer right now. 

Northern kip and _ overweights 
quoted at 3714-321c and southerns 
at 36-31c as based on the last reported 
trading. Big packers sold regular 
slunks ahead into production some 
time back at $2.25 but this price is 
still considered the nominal market. 
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Vegetable Tanners! 


IF YOU ARE INTERESTED IN QUALITY 
AND CUSTOMER SATISFACTION, YOU 
SHOULD INVESTIGATE ARKOTAN B.® 


ARKOTAN B 


ARKOTAN B 


ARKOTAN B 


ARKOTAN B 


is a syntan that assists in the production of a 
smoother grain, improved tensile strength, 


fuller and rounder feel and a clear, even color. 


assists in the solubility of your extracts, per- 
mitting greater penetration and better take-up 
and reduces the sludge in the bath when solid 
Quebracho is used. 


when used in the color pit, wheel or tail liquors 
improves the appearance of the grain and main- 
tains the correct acidity in the tail liquor without 


the addition of acid at this point. 


is used extensively in the re-tan wheels to pro- 
duce added weight. Excellent for use on chrome 
re-tan upper leather where a tight break and 


solid feel is required. 


SAMPLES OR DEMONSTRATION OF ARKOTAN B 
ARE AVAILABLE UPON REQUEST. 


ARKANSAS CO., Ine. 


NEWARK, NEW JERSEY 


Manfacturers of Industrial Chemicals for over 50 years 
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Manufacturers of 
Leather Finishes 





NEWARK 


LEATHER FINISH CO. 
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SCLCLLLLE 


HARRISON, N. J. 
Telephone: Humboldt 5-3470—3471 
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Established 1860 


JACOB STERN & SONS, Inc., N. Y. 


Members Commodity Exchange, Inc. 
Members Commodity Exchange Hide Clearing Association, Inc. 


HIDES—CALFSKINS —GOATSKINS — REPTILES 
DOMESTIC — EXPORT — IMPORT 
100 Gold Street, New York 38, N. Y. 


10 High Street, Boston 10, Mass. 
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Large hairless slunks were sold at 
80c. 
New trading in small packer skins 
difficult to confirm and allweight calf 
nominally quoted at 40-45c with kip 
held at last realized prices of 3214- 
331% by some sellers. Same situation 
prevails in country skins. In carload 
lots, country allweight calf nominally 
quoted 20-2lc and kip at 17-18c 


awaiting new sales. 


Horsehides Firm 

This market has firmer undertone. 
Following sales of good northern 
slaughterer whole hides reported at 
$9.75-10.00 for untr’d. and $9.00- 
9.25 for trimmed productions fob. 
shipping points, sellers have little to 
offer. 

Some sales of horse tails reported 
at higher prices ranging up to $1.00- 
1.10 selected with stumps and burrys 
out. 

Cut stocks has held fairly steady 
so far as fronts are concerned, good 
northerns bringing $6.25-6.50. Butts 
firmed up and moved at $3.25-3.50 
for 22” and up. 


Sheep Pelts Mixed 

Situation in shearlings and clips 
appears somewhat mixed. Production 
showing a seasonal increase and 
packers have been selling clips and 
No. ls at a rather wide range of 
prices depending upon quality, ship- 
ping points, etc. 

Big packer clips have sold in a 
range of $2.85-3.10 as to sellers and 
lots involved and No. 1 shearlings at 
$2.25 to as high as $2.60 with a 
number of sales at prices in-between. 
Last trading in No. 2 shearlings at 
$1.70 and in No. 3s at $1.10. 

Current production packer wool 
pelts nominally quoted at $4.70-4.80 
per cwt. liveweight basis. Some sellers 
talk up to $5.00 which was reported 
paid in the East for one choice lot. 
Full wool dry pelts ranged 28-30c 
delivered. 

Some pickled skins sold at $13.00 
per dozen for lambs and $14.00 per 
dozen for sheep. 


Dry Sheepskins Slack 

Market slow as most buyers show- 
ing very little interest and usually at 
prices below sellers’ ideas. 

Reports from Chile say practically 
all frigorifico shearlings sold to Eng- 
land at 43 pence per lb. fob. Punta 
Arenas. American buyers interested 
but not at this figure. Offerings of 
Cape shearlings, 14-14 inch at 30 
pence and 5-114 inch at 36 pence, 
c&f, with no counter bids obtainable. 
No further sales of Argentine shear- 
lings while the Montevideo market 
said far above ours. 


April 18, 1953 





Wool sheep markets continue firm 
and usually above buyers’ views here. 
At the Australian auctions, Sydney 
reported 65,000 skins offered with 
lambskins four to eight pence and 
all other descriptions three to six 
pence lower, while at Melbourne, 
market generally three to six pence 
lower with medium and low cross- 
breds most affected. 

Hair sheep markets nominal. Some 
trading finally developed in Addis- 
ababa butcher skins at $13.00-13.50 
per dozen, c&f. Not much doing in 
Brazil cabrettas. Mombasas and Ni- 
gerians quiet and nominal. Dry 
salted Sudans, Mochas, etc., skins 
quiet. 

Local selling quarters state they 
have difficulty in interesting buyers 
in Peruvian slats. Asking prices at 
origin remain very firm. No change 
in Papra slats with buyers here show- 
ing very little interest. 


Pickled Skins Mixed 

While there has been fairly good 
business in Iranian pickled sheep- 
skins, prices have been easing. Sell- 
ers state that following sales up to 
$14.50 per dozen, late trading down 
to $13.00 per dozen with several thou- 
sand moved. 

New Zealand market continues firm 
and following direct sales of “Wal- 
lacetown” lambs at 105 shillings, 
5,000 dozen offered on tender sold 
at 107 shillings to U. S. Some “Long- 
burn” lambs sold at 108 shillings. 

Sheep rather quiet of late. Lambs 
said to be pretty well finished as re- 
gards volume and, as quality is get- 
ting poorer, buyers beginning to 
show some price resistance. How- 
ever, not many offers received, espe- 
cially of North Islands. 

Domestic market steady with lambs 
going at $13 and sheep at $14. 


Reptiles Sluggish 





het Stronoer, Cleaner Leathers 
With these HOOKER Sharpeners 


Hooker Sharpeners give you precise control of the alkalinity and 
sulfidity of unhairing solutions. This means better yields of uni- 
form high quality leather, plus savings on beamshop operations. 


SODIUM SULFIDE—We,S 
78.1 
100°C 


Light buff colored solid in flake form. 
Rapidly soluble in water; slightly 
soluble in alcohol; insoluble in ether. 
Also available in solid form. 


ANALYSIS 


Cu, Ni, Cr, Mn, Pb... 1 ppm Max. 
Water of crystallization 35% Min. 


SHIPPING CONTAINERS 
Steel drums... . 90 and 350 Ibs. net 


SODIUM SULFHYDRATE—NaSH 
(sodium hydrosulfide) 

Mol. Wt 56.1 

WE vina Soe cug ye cies 9s° 

Light lemon colored solid in flake 


form. Completely and rapidly sobu- 
ble in water, alcohol and ether. 


ANALYSIS 


Na,SO; and NaHCO,;. 0.4% Max. 

5 ppm Max. 
Cu, Ni, Cr, Mn, Pb... 1 ppm Max. 
Water of crystallization 28 to 26% 


SHIPPING CONTAINERS 


Lacquer-lined 
steel drums... . 90 and 350 Ibs. net 


Hooker is known as a dependable supplier of Caustic Soda, 
Sodium Sulfide and Sodium Sulfhydrate for tanners. For a 
detailed discussion of the use of these Hooker Chemicals in the 
leather industry, write on your company letterhead for Hooker 
Bulletins Nos. 500, ‘Hooker Sodium Sulfhydrate” and 503, 
“Studies in Unhairing’”’ by E. R. Theis and M. O. Ricker. 


HOOKER 
BLECTROCHEMICAL 
COMPANY 





1 Union S$t., Niagara Falls, N. Y. 


New York, N. Y. Los Angeles, Calif. 


Chicago, Ill. Tacoma, Wash. | CHEMICALS, 


Chlorine Sodium Tetrasulfide Sodium Sulfide 
Caustic Sode Muriatic Acid Paradichlorob 


Buyers less aggressive as they had 
bought fairly large-sized quantities, 
especially of lizards, and are waiting 
to see what the leather will do with 
the various shoe shows coming up. 
Shippers at origin said less firm and 
willing to accept some of the recent 
bids. 

Some Brazil back cut tejus sold at 
80c fob., giboias at 45c fob. and 
chameleons at l6c fob. Offers of 
Madras bark tanned whips, 4 inches 
up, averaging 414 inches, 60/40 se- 
lection, at 60c, and cobras, averaging 
43, inches, 70/30 selection, at 42-44c, 
failed to interest buyers. 

However, a bid of 90c for Bengal 
back cut lizards, 11 inches up, aver- 
aging 12 inches, 80c for 10 inches up, 
averaging 11 inches, and 69c for 9 
inches up, averaging 10 inches, 80/20 


























WOHLMAN & SONS, INC. 


Packer 


HIDES—CALFSKINS —PELTS 


TASHMOO 2403 Beecher 
5-0890 DETROIT 16, MICH. 
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EN ANA NAR OF RY eT METRE OTA TRE 


For Uniform Qua lity ” 
in Your Leathers... 


LIZE 


Ammonium 
Bicarbonate 


You improve the grain . . . you get better dyeing 
characteristics—you upgrade your leathers when 
you neutralize with SOLVAY AMMONIUM BICAR- 
BONATE. This quality product penetrates the leather 
uniformly throughout the thickness of the hide— 
the inner area as well as the surface. And remember, 
SOLVAY AMMONIUM BICARBONATE has a high neu- 
tralizing value (greater than borax or sodium bicar- 
bonate) with a Jow pH—a 1% solution has a pH 








of only 7.8! For quality leathers, specify soLvay 
AM MONIUM BICARBONATE. For free samples for test- 
ing purposes, write on your business letterhead to 
the nearest Solvay office. 


SOLVAY PROCESS DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
61 Broadway, New York 6, N. Y. 
= eens BRANCH SALES OFFICES: 
Boston + Charlotte + Chicago + Cincinnati - Cleveland + Detroit 
Houston + New Orleans +» New York «+ .Philadelphia + Pittsburgh 
St. Lonis + Syracuse 

















EDMOND WEIL, Ine. 


importers and Exporters of 


100 GOLD ST., NEW YORK, U. S. A. 
Branches or agents in Principal Markets 


Cable Address: ALPHONSE All Codes Used 
Paris Cffice—Boulevard des italiens 15, Brazil Office—Caixa Postel 1042, Rio de Janeiro 
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selection, May shipment, not ac- 
cepted. A lot of 11 inches up, aver- 
aging 12 inches, 75/25 assortment, 
sold at $1.00 for April-May shipment. 
Bid of 3le refused for wet salted 
Agra back cut lizards, 9 inches up, 
averaging 10 inches, 80/20 selection. 

Couple thousand alum tanned ram- 
godies, 10 inches up, averaging 15/16 
inches, April-May shipment, sold at 
13%c. All No. 2 Malayan ring liz- 
ards sold at $1.20 while some alliga- 
tors, 10 inches up, averaging 16/21 
inches, sold at $1.12 an inch. 


Deerskins Move 


While there is relatively little call 
for Brazil “jacks,” selling quarters 
state that deerskin leather for gloves 
has been in active call and some fair- 
sized sales reported. As regards Bra- 
zil “jacks,” reported that some sold 
at 50c fob. However, while this 
seems to be buyers’ ideas with most 
shippers talking 55c fob. and even 
higher. 

No offers of New Zealand deerskins 
for shipment but a bid of 80c re- 
ported for a small lot on spot. Now 
confirmed that the lot offered on ten- 
der recently brought the equivalent 
of 97c cif. 


Pigskins Unsteady 


Although shippers seem to be firm, 
buyers here showing less interest and 
will only trade at reductions and then 
principally on greys as there is very 
little call for blacks, except at low 
prices. 

Reports that spot lots of black pec- 
caries have been selling with Peru- 
vians moved at $1.50 and Manaos at 
$1.60, basis manufacturers. For 
shipment, sellers asking $2.10 fob. 
for Manaos greys and $1.60 for blacks 
with buyers’ views around $1.90- 
$1.95 fob. for the greys and any- 
where from $1.20 fob. up on the 
blacks. 

Some Manaos and Peruvian grey 
peccaries sold at around $2.30, basis 
manufacturers, but for shipment, 
buyers’ ideas on the Peruvian grey 
peccaries somewhere between $1.60- 
1.70 fob.—shippers unwilling to ac- 
cept. 

Maranhao grey peccaries available 
at $1.50 fob. Southerns selling to 
Europe; also Chaco carpinchos at 
prices above buyers’ views here. 

Wet salted capivaras in good call 
and while buyers willing to meet last 
prices to slightly higher, unwilling 
to trade at sellers’ views. Some late 
sales Para grey peccaries at $1.70, 
blacks at $1.45 and wet salted capi- 
varas at $2.50, fob., basis importers. 
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News Quicks 


About people and happenings coast to coast 





Connecticut 

® Parva Buckle Co., Mt. Carmel, 
has named Donovan Industries, 
Inc., New York, sales agent for its 
tongueless shoe buckles in New Eng- 
land. Jefferson Leather Co. of Bos- 
ton will represent Parva in New Eng- 
land as sub-agents for Donovan In- 
dustries, The latter replaces James F. 
Fitzsimmons in the territory. 


Maine 
® Penobscot Shoe Co. and Old 
Town Shoe Co., both of Old Town, 
have appointed Silton Brothers, Inc., 
as advertising and merchandising coun- 
sel. 


Kentucky 

® Employes of the International 
Shoe Co. plant at Paducah recently 
struck for several days for an un- 
disclosed reason. The walkout in- 
volved some 750 worker-members of 
Local 638, Boot and Shoe Workers 
Union, AFL. 


California ! 
® Suedecraft of California, Los 
Angeles manufacturer of suede and 
glove leather, has filed voluntary peti- 
tion in bankruptcy without schedules, 
it is reported. 


Ohio 
® Schawe-Gerwin Co., Inc., Cin- 
cinnati shoe manufacturer, is planning 
to erect a new plant in Medora, Ind. 


Missouri 
® Universal Wood Heel Co. re- 
cently commenced business with of- 
fices at 1323 Geyer Ave., St. Louis. 
Principals are O. Bonney and W. 
Butler. 


Florida 
@ Kay’s-Newport, Inc., retail chain 
with headquarters in Providence, R. I., 
recently acquired the store of Del- 
man, Inc., at Miami Beach. 


New York 


® Creditors of Gard Footwear 
Corp., Brooklyn shoe manufacturer, 
have agreed to the company’s pro- 
posal for Chapter XI settlement. Pro- 
posal calls for 10 percent cash upon 
confirmation and 30 percent in three 
following months. Liabilities are 
listed at $47,000 and assets at 
$54,000. 
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® Gruenstein Tanning Co. has 
been organized to tan leathers at 82 
Fulton St. in Brooklyn. Principal is 
Fritz Gruenstein. 


New Hampshire 
® The New Hampshire Shoe 
Workers’ Union has approved a new 
pension plan for the 4,000 employes 
of J. F. McElwain Co. shoe plants 
in Manchester and Nashua. The plan, 
aimed at supplementing the workers’ 


Federal Social Security benefits, will 
be approved finally in next year’s con- 
tract. Details have not been disclosed 
as yet. 


Massachusetts 
® Graton & Knight Co., Worcester, 


world’s largest maker of industrial 
leather, will convert all its machinery 
from steam to electric power as the 
final phase of a two-year $500,000 
modernization program, according to 
David S. Williams, president of the 
firm. Graton & Knight claims to be 
the only concern in the world process- 
ing green hides into finished leather 
goods in a single plant. 


IN 1) a CMT 


TIGHT BOTTOM COATS WITH 


Apex Fast Finishes are available in all colors — also 
colorless for mixing with your own pigments. 


They are non-inflammable, inexpensive to use and 


top coats or nitrocellulose lacquers. 


Manufacturers of a complete line 


eon will permit of top finishing with either water soluble 


of specialties for the tanning trade 


Established 1900 


Apex Chemical Co., Inc. 


225 West 


34th St... New York 1, N. Y 





BROWN/WHITE 


82 WALL ST. 





HAIR-ON CALFLEATHER 
PROMPT DELIVERY 


NORTH & CENTRAL AMERICAN HIDE CORP. 


Telephone WHitehall 4-7570 


BLACK/WHITE 


NEW YORK 5, N. Y. 
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— TANNERS — 


Abig, Alex, Fred Rueping Lea. Co., 
Fond du Lac, Wisc. 

Allen, Bona, Bona Allen, Inc., Bu- 
ford, Ga. 


Bernheim, Richard, R. Neumann 
& Co., Hoboken, N. J. 

Brinkman, Alex, Hans Rees Sons, 
New York City 

Buettner, Erhard, Pfister & Vogel 
Tng. Corp., Milwaukee 

_ Burr, Milton E., Eagle-Ottawa Lea. 

Co., Grand Haven, Mich. 


Carney, F. E., Fred Rueping Lea. 
Co., Fond du Lac, Wisc. 


y Se | 


PACKING HOUSE BY-PR 


110 WN. FRANKLIN ST. 
CHICAGO 6, ILL. 


DEARBORN 2.7250 
TELETYPE CG 1469 


REGISTRANTS 


Danner, Carl F., American Hide 
and Lea. Co., Boston 

Drew, Edw. L., Tanners’ Council 
of America, N. Y. C. 


Ewe, R. H., The Ohio Lea. Co., 
Girard, Ohio 


Fitzgibbons, E. E., Ashtabula Hide 
and Lea. Co., Ashtabula, Ohio 
Flagg, Richard B., Eagle-Flagg 
Tng. Corp., Milwaukee 

Flynn, Michael, John Flynn & Sons, 
Salem, Mass. 

Foot, S. B., S. B. Foot Tanning Co., 
Red Wing, Minn. 

Fried, Al, Garden State Tanning, 
Inc., Pine Grove, Pa. 

Fried, Martin, Garden State Tan- 
ning, Inc., Pine Grove, Pa. 


Frodin, Elmer E., Chicago Raw- 
hide Mfg. Co., Chicago 


Gay, Sherwood B., Blanchard Bro. 
& Lane, Newark, N. J. 

Gebhardt, Arthur E., A. L. Geb- 
hardt Co., Milwaukee 

Glass, I. H., Tanners’ Council of 
America, N. Y. C. 

Good, Carl F., Good Bros. Lea. Co., 
Newark, N. J. 

Good, D., Lackawanna Lea. Co., 
Hackettstown, N. J. 

Grubstein, Joseph F., American 
Lea. Mfg. Co., Newark, N. J. 


Hartwig, W. A., Irving Tanning 
Co., Boston 

Hatton, J. B., Jr., Eagle-Ottawa 
Lea. Co., Grand Haven, Mich. 


ODUCTS Co. 





120 WALL STREET 


CHILEWICH SONS & CO. 
HIDES and SKINS 


Direct Connections in Principal Markets 


Cable Address: Chilesons 


NEW YORK 








Not merely a name, but 


a brand of Distinctive Ex- 
cellence. _ 





MANUFACTURING SPECIALISTS—FATLIQUORS, SULPHONATED OILS, 
HARD GREASES AND SOAPS FOR TANNERS 
The Services of our Research Laboratory are at your Disposal. 


WHITE & HODGES, INC. 


Everett, Massachusetts 


(Boston Postal District) 
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Hebb, George S., Hebb Leather Co., 
Inc., Boston 

Hebb, George S., Jr., Hebb Leather 
Co., Inc., Boston 

Hubschman, Milton, E. Hubsch- 
man & Sons, Inc., Philadelphia, Pa. 

Huch, Louis C., the Huch Lea. Co., 
Chicago 

Huvos, Emery I., Irving Tanning 
Co., Boston 


Jackson, Lewis B. 

Johnson, J. T., A. C. Lawrence 
Lea. Co., Div. of Swift & Co., 
Boston 

jones, L. L., Willard Helburn, Inc., 
Peabody, Mass. 


Kaltenbacher, J. U., Seton Leather 
Co., Newark, N. J. 


Kaltenbacher, Richard, Seton 


Leather Co., Newark, N. J. 


the Sheridan a 


Kaplan, Kivie, Colonial Tanning 
Co., Boston 

Katzman, Saul J., Lincoln Lea. 
Co., Reading, Pa. 

Kiernan, Nelson M., Harold J. 
Smith Lea. Corp., Gloversville 
Krause, Gordon C., Wolverine 

Shoe & Tanning, Rockford, Mich. 
Krause, Richard H., Wolverine 
Shoe & Tanning, Rockford, Mich. 
Kronen, Lief C., Tanners’ Council 
of America, N. Y. C. 


Liger, Charles W., W. D. Byron & 
Sons, Inc., Williamsport, Md. 

Loewengart, Arthur, Loewengart 
& Co., N. Y. C. 

Loewengart, Sol, Loewengart & Co., 
N. Y. C. 


Manasse, Irving E., Calnap Tan- 
ning Co., Napa, Calif. 


McCree, Donald H., Lackawanna 
Lea. Co., Hackettstown, N. J. 

McKinley, Lee, Int. Shoe Co., St. 
Louis 

McNamara, T. J., Taaners’ Council 
of America, N. Y. C. 

McNeely, Geo. H., Jr., McNeely & 
Price Co.., Philadelphia 

Mealley, G. H., The Ohio Leather 
Co., Girard, Ohio 

Merchant, W. H., A. C. 


Lea. Co., Peabody, Mass. 


Lawrence 


Naughton, Thomas J., John R. 
Evans & Co., Camden, N. J. 


O’Kelley, J. L., Robert Scholze 
Tannery, Chattanooga, Tenn. 

Oseland, Orrell, Tanners’ Council 
of America, N. Y. C. 








Wherever fine embossing and smooth plating 
is done you will find a Sheridan Press doing it 
best and most economically. Sheridan Presses are 
engineered to meet the most exacting requirements 
of the tanning industry. 


T-W-G@C-B- 
SHERIDAN COMPANY 


Established 1835 


129-185 LAFAYETTE ST. 600 W. JACKSON BLVD. 
NEW YORK caqIcAaco 


62/54 HIGH HOLBORN, LONDON, W.C. 1, ENGLAND 


RINGER FEL 
04° ° vl 


F.C. HUYCK & SONS 
Kenwood Mills, Rensselaer, N. Y. 
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Pierce, Earl L., A. F. Gallun & Sons 
Corp., Milwaukee 

Pervere, E. W., Howes Leather Co., 
Boston 

Poole, D. K., W. D. Byron Sons, 
Williamsport, Md. 


Radcliffe, D., Whitehall Leather 
Co., Whitehall, Mich. 

Radcliffe, Roy, Whitehall Leather 
Co., Whitehall, Mich. 

Rao, Mary, Tanners’ Council of 
America, N. Y. C. 

Rawson, Stanley E., The Ohio 
Leather Co., Girard, Ohio 


Ready, Leo F., Howes Leather Co., 
Inc., Boston 

Rhoads, Philip G., J. E. Rhoads & 
Sons, Wilmington, Del. 

Richards, R. H., International Shoe 
Co., St. Louis, Mo. 

Ross, Harold B., A. M. Ross & Sons 
Co., Chicago 
Rueping, F. E., Fred Rueping 
Leather Co., Fond du Lac, Wisc. 
Rueping, W. H., Fred Rueping 

Leather Co., Fond du Lac, Wisc. 


Schaden, L., Eagle-Ottawa Lea. Co., 
Grand Haven, Mich. 





MANUFACTURERS: 


“SUPREMO” 


BRAND 
SOLID-ORDINARY 


“LUNA” 


BRAND 


COLD WATER SOLUBLE 


Factory at 


PUERTO PINASCO, PARAGUAY 


QUEBRACHO EXTRACTS 


POWDERED and LIQUID 
Factory: STATEN ISLAND, N. Y. 


IMPORTERS: 


WATTLE BARK 
VALONIA 


VALONIA EXTRACT 


INTERNATIONAL 
PRODUCTS CORPORATION 


29 Broadway, New York 6, N.Y. 


Representatives: San Francisco, London, Canada, 
Havana, Cuba, Mexico City, Mex. 
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Schroeder, W., Fred Rueping 
Leather Co., Fond du Lac, Wisc. 

Schubert, A., B. D. Eisendrath Tng. 
Co., Racine, Wisc. 

Schuman, Wm. F., Jr., Hoffmann, 
Stafford Tng. Co, Chicago 

Severance, Frederick, Seal Tan- 
ning Co., Inc., Manchester, N. H. 

Shotwell, E. C., Helburn Thomp- 
son Co., Salem, Mass. 

Slattery, R. B., Jr., Slattery Bros. 
Tanning Co., Boston 

Smith, Charles E., Raser Tanning 
Co., Ashtabula, Ohio 

Smith, E. G., Albert Trostel & Sons, 
Milwaukee 

Sokolsky, Sol, Eastmor Leather 
Corp., Gloversville 

Stockman, Saul L., Irving Tanning 
Co., Boston 

Stout, Sturgis, John R. Evans & Co., 
Camden, N. J. 

Swedenborg, L. A., Raser Tanning 
Co., Ashtabula, Ohio 


Thiele, Helmuth, Thiele Tanning 
Co., Milwaukee 

Trostel, Albert, Albert Trostel & 
Sons, Milwaukee 


Van Derslice, A., Springfield Corp., 
Royersford, Pa. 

Van Derslice, Thos., John R. 
Evans & Co., Camden, N. J. 


Van Pelt, Clayton, Fred Rueping 
Leather Co., Fond du Lac, Wisc. 


Vogel, Charles P., Pfister & Vogel 
Tanning Co., Milwaukee 


Wagner, E. E., General Shoe Corp., 
Nashville, Tenn. 


Ward, John, John Ward Leather 
Co. 


— ALLIED TRADES — 


Albee, Curtis L., Newark Chemical 
Co., Medford, Mass. 


Ameer, John R., Footwear News, 
N. Y. C. 


Andresen, John E., John Andresen 
& Co., N. Y. C. 


Beucher, Nick, Jr., Packing House 
By-Prods. Co., Chicago 


Carlson, A. B., Johnson and Carl- 
son, Chicago 

Casado, Jose, Tanimex Corp., New 
York 
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TANIMEX CORP. 


350 FIFTH AVE. NEW YORK 1 


IMPORTERS AND DISTRIBUTORS OF 


QUEBRACHO 


WATTLE EXTRACTS 


in solid form 


We can also supply Quebracho Extract, Wattle Extract, 
Myrabolam Extract in concentrated spray dried form. 











EEE + ee iis. 


SHELLAC 


for Better Leather Finishes 


LE; ATHER. WIG | EXTRA WHITE REFINED BLEACHED 


SPECIAL BONE DRY BLEACHED 


2 THAT IS £4 LEVEL SHELLAC 
Lower Acid Number aiding quick solution 


and requiring less alkali thereby produc- 
ing more durable, more waterproof and 


2 W/LL NOT BFR EAA: - higher gloss finishes. 


ALSO COMPLETE LINE OF ORANGE SHELLAC 
Working Samples Cheerfully Submitted 


3 FINE BREAK > “ THE MANTROSE CORPORATION 


140 41ST STREET BROOKLYN 32, N. Y. 


Agents in Principal Cities 


Allied Basie Chemical Co. Ltd. J. H. Hinz > “Wd 
Montreal & Toronto, Canada 








H o 
C. M. Durbin Company 
fos, Ohio 


E. M. Walls Company 
San Francisco, Cal. 


SSE ——— 
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Italian Stainless Sumac Crystals 


Tasexea Ine, 


IW WASHIN TON BLVD CHICAGO 6, ILLINOIS 








HERMAN HOLLANDER, INC. 


154 Nassau Street New York 38, N.Y. | 
Telephone WO rth 4-3240 Teletype N. Y. 1-1238 
CABLE ADDRESS: HERHOL, NEW YORK 


FOREIGN and DOMESTIC 
HIDES and SKINS 


Offices in Boston, Mass. and Gloversville, N. Y. 


Own Affiliates in Principal Foreign Hide and Skin Centers | 














EMIL BUSCHHOFF & CO., INC. 


HIDES— 
GOATSKINS— 
CALFSKINS— 
‘REPTILES 


Representing Gordon Woodroffe & Co., Madras 
East India Tanned Hides and Skins 


Cable Address: MILTHOFF 100 GOLD ST., NEW YORK 38, N. Y. 
LS LE TR ST A ELT 
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Cavanaugh, James M., The River 
Plate Corp., N. Y. C. 


Chapma, K., Booth & Co., Inc., 
Philadelphia 


Crystal, Frank J., Tanexco, Inc., 
Chicago 


Deevy, W. J., Ul, Schmoll Fils 
Deevy Corp., N. Y. C. 


Deevy, W. J., Jr., Scholl Fils Deevy 
Corp., N. Y. C. 


Derryberry, James M., Life Mag- 
azine, N. Y. C. 


Dudley, Walter L., Donnell & 
Mudge, Inc., Salem, Mass. 


Elliott, George H., George H. El- 
liott & Co., Chicago 


Feeney, John W., The River Plate 
Corp., N. Y. C. 


Fitch, G. I., Wilson & Co., Chicago 


Frank, Max, Kaufmann Trading 
Corp., N. Y. C. 


Freeman, John G., John G. Free- 
man Co., Milwaukee 


Greene, Leo, Kline & Co., N. Y. C. 


Heyde, Clarence R., Boot & Shoe 
Recorder, Philadelphia 


Hilderhause, Fred., Newark Lea. 
Finish Co., Harrison, N. J. 


Katzenberg, W. R., Jacob Stern & 
Sons Inc., N. Y. C. 


Lindquist, John, Packing House 
By-Products Co., Chicago 


Martin, George J., Diamond Alkali 
Co., Cleveland 


Moran, J. J., The Leather Manu. 
facturer, N. Y. C. 


Morang, E. N., Detroit Hide Co., 
Detroit 


Piekenbrock, A. E., Garlin & Co., 
Boston 


Piekenbrock, R., Garlin & Co., 
Boston 


Piekenbrock, H. J., Garlin & Co., 
Boston 
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Powell, C. E., Tanners Hide Bureau, Sawtell, E. O., Wallenstein Co., Webster, George A., A. L. Webster 
Chicago Inc., N. Y. C. & Co., Chicago 
Puruell, George, Taylor, White Ex- Schiller, B. A., Nopco Chem. Co., | Wehmeyer, I. C., 1. C. Webster Co., 
tracting Co., Camden, N. J. Harrison, N. J. Milwaukee 
Schroeder, Arthur F., Atlas Refin- Weil, Chas., Edmond Weil, Inc., 
ing Co., Newark ae fee 
Roberts, Ben, Barkey Imp., Co., Schueler, C. R., C. R. Schueler & Wemple, Geo. B., Mutual Chemi- 
Inc., N. Y. C. Co., Boston cal Co., N. Y. C. 
— Wm. A., Leather & Shoes, West, Al., Detroit Hide Co., Detroit 
icago Ries a : ea. 
Roversi, L. J., Tupman-Thurlow sper ig “ee Teas Extract Co., Nash- bap» oie Lapham Bros. & Co 
sacenans taieaen Toalianed: E. B., Boot & Shoe Re- Wohlman, Seymour, Wohlman & 


corder, N. Y. C Sons, Inc., Detroit 


Sauer, Arthur, Tanimex Corp., Trask, Arthur, Arthur C. Trask Co., 
Ry. C. Chicago Zinn, Roland H. 





Since 1918 Specialists in 


DRY COLORS 


* LEATHER FINISHES * 


PRESTO COLOR COMPANY 


P. O. BOX 2527, WEST ALLIS, WIS. 
Branch: 57 Grove Street, Salem, Mass. 








THE TUPMAN THURLOW CO., INC. 


155 East 44th St., New York 17, N. Y. 





SALEM, MASS. BOSTON, MASS. PHILADELPHIA, PA. SAN FRANCISCO, CAL. 


IMPORTERS OF 
HIDES—CALFSKINS—PICKLED SHEEP PELTS & SKIVERS 
WOOL—WOOLSKINS—TALLOW-STEARINE 
Also other Packing House By-Products 
ANGLO BRAND 


ARGENTINA URUGUAY BRAZIL 


TOMOANA, PATEA, & RIVERSTONE and 
WESTFIELD BRANDS IMPERIAL BRANDS 


NEW ZEALAND AUSTRALIA 

















TACCO NEOSAPON CF 11 


SOLUBLE CLAY 


THERE IS ONLY ONE “‘TACCO” The Powerful and Most Economical 


© CATIONIC EMULSIFIER 
THE AMERICAN COLOR 


& CHEMICAL CO. FIBER CHEMICAL CORPORATION 


Seie Distributors te the Leather 
172-176 Parca Street P.O. BOX 218 MATAWAN, N. J. 
Tel. Li berty 32-0517 Boston, Mass. 
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© SPRUCE EXTRACT 
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° — SUPER SPRUCE 
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ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


OPERATING PLANT AT 
Erie, Pa. 























Don't you like my sister anymore? 
She wants to know more about con- 
trolled penetration of fatliquors by 
Salem Oil & Grease Co. to help 
make leather better. 














THE only suc- 

= 

t res 

Sole Leather 

for drum Sole 

Leather tan- 

ning, extract- 

WRINGER ing and oiling. 

Also prepares both bark and chrome 

te sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 
Olean, New York 








Top row, left to right: Paul Gallagher, Mike Flynn, Bill 
Schumann. Second row: A. L. Gebhardt, Richard and 
Gordon Krause. Bottom: Richard Bernhein, Ed Drew, 


E. H. Buettner, Jim Derryberry. 
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TANNERS SEE 
(Concluded from Page 8) 


Argentine livestock population. He 
said that Argentina is sold ahead in 
a variety of hides, that meat ship- 
ments to the United Kingdom have 
been reduced, and that Argentina, or- 
dinarily a meat-surplus country, is 
experiencing some meatless days im- 
posed by the government. 

Another question dealing with ex- 
portation of hides from the U. S. 
was answered by Glass, Drew and 
Schnitzer. Schnitzer said that he 
thought the government was impos- 
ing decontrols too rapidly to allow 
for proper adjustments, such as hide 
exports. Glass stated that we should 


keep a close check on the movement 
of domestic hides out of the coun- 
try. Drew said that he thought large- 
scale hide exports would continue as 
long as plenty of U. S. foreign aid 
dollars were being made available. 
But, he added, if foreign countries 
are buying from us, it indicates that 
their own domestic hide supplies are 
being accumulated, making for a 
larger world stockpile. 


Slaughter Up 


A question dealing with the slaugh- 
ter outlook was handled by Drew, 
who said that cattle slaughter for 
the first quarter of 1953 was sub- 
stantially above the 10 percent pre- 
dicted earlier. The original estimates 
for 1953 will be revised upward. On 
calfskins, the original estimates were 
for a 17 percent increase in 1953, 
but first quarter output has shown a 
25 percent rise. This is expected to 
taper off over the year to pretty well 
approach the original estimate. On 
sheep slaughter, the original esti- 
mate was for little or no increase, but 
first quarter kill has shown a 17 per- 
cent rise. This, too, is expected to 
level off to be pretty close to original 
estimates. 

A question dealing with failures 
within the shoe and leather industry 
was answered by Orry Oseland of the 
Council. Tanners, he said, have re- 
ported 300-400 accounts of their 
overdue, amounting to a total of 
about $1,000,000 so far this year. 
These leather consuming firms have 
been failing at an average of about 
one per week. Fewer tanners them- 
selves, however, have been in finan- 
cial trouble. There has been much 
improvement in the financial status 
of this group. 
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We liked those days, too 
But They're Gone! 


I was easier in 1887, the year Atlas Oils first were offered 

to the tanning industry, and the serenity that marked the 
horse and buggy era reflected itself in business. Even in 
Atlas laboratories, when the basic formulae for the world’s 
best tanning oils were being developed, progress kept 
pace with the times . . . 


BUT NOT NOW. Today’s demands are for modern methods 
in every step of the refining process . . . and Atlas research 
and production now sets the pace for the field . . . for 
Atlas Oils you've known for years, and for the specialized 
products you require. 


Why not discuss your oil requirements with us? Why not 
have the benefit of Atlas experience and advanced scien- 


tific methods? 
Write us today. 











Atlas Modern Methods Produce 
These Better Tanning Oils . .’. 


SULPHONATED NEATSFOOT OIL 
NEATSFOOT OIL SPLIT OILS 
SULPHONATED COD OILS, MOELLONS 
and MANY SPECIALTY PRODUCTS 


























ATLAS 


REFINERY. INC. 
142 LOCKWOOD srT. 
NOWAGE 8. Ba 4k 
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Top row, left to right: Nate Morang, Arthur Schecter, Emery Huvos, Al West; Gus Kaufman, Joseph 
Greenbaum, Ben Slutsky. Bottom: Al Schubert, Frank Crystal, Mrs. Schubert, Mr. and Mrs. Fred 
O'Flaherty; D. K. Poole, Charles W. Lizer. 








CLARIFIED — ORDINARY “SMS” 
PLANTS: NEWARK, N. J.— PEABODY, MASS. 


WATTLE BARK and SOLID WATTLE EXTRACT 











Also other Tanning Extracts and Raw Tanning 
Materials from ail parts of the world 


POWDERED MANGROVE BARK 
MANGROVE and VALONEA VALONEA 
EXTRACT SUMAC 


—IMPORTED BY— 


THE 


RIVER PLATE 


CORPORATION 
405 LEXINGTON AVE. CHRYSLER BUILDING NEW YORK 17, N. Y. 
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Top row, left to right: Ralph Ewe, George Webster, Max Frank, Stan Rawson, Mr. and Mrs. 
Gonzalez, Harry Remus, Mr. and Mrs. George Ramirez. Bottom: Selma and Z. J. Dembo and / 


fred E. Greene pose before their “catch” ; Saul and Mrs. Stockman, Emery and Mrs. Huvos. 





Here’s an entirely new pigment resulting in a more flexible and 
water resistant finish, that gives your leather the extra coverage that 
only pigments can give. Yes, you actually get a lot more mileage 
for your money. You’ve heard that claim before, you say. 

Want us to prove it right in your own plant? 

And you get a more natural appearance, too, because the low resin 
or synthetic laticies content eliminates the harsh artificial look 

that heavy plastic finishes so often impart. 


Here are further claims that we ask you to let us prove to 
your satisfaction. ... Greater penetration and less crocking because 
the finish becomes an actual part of the leather. 


A high-gloss waterproof finish without the aid of lacquers and 
lacquer emulsions... . 


SUEDE SPRAYS? Yes, we have them, clear and colored, 
and priced to help you keep your overhead down. 


RID OF 
THAT 
PLASTIC 
LOOK 








150 MAIN STREET @ PEABODY, MASSACHUSETTS 
Branch: 410 Frelinghuysen Ave., Newark, N. J. 
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WHEELER 








Open end Welt and Lace Cutting Machine 
for cutting 
WELTINGS STRAPS and SPECIALTIES BELTING 
FELT STRIPS LACE LEATHER 











HASKELL—HALL, INC., 36 Webb St., Salem, Mass. 
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JONES 
(Continued from Page 10) 
will if the present specious reasoning 
in high circles is followed by the kind 
of action for which the stage is being 
laid, will our economic dislocation 
really help progress abroad? 

Is it not time to suggest that in 
Europe and elsewhere standards of 
living be raised by introducing freer 
competition, by discouraging monop- 
olies and cartels which foster profits 
at the expense of mass markets? Is 
it not time to ask that the United 
States positively seek the end of the 
artificial restrictions and devices in 
international trade instead of permit- 
ting other countries to procrastinate 
with realities? 

Let me give you some illustrations 
of what I have in mind. Less than 
two weeks ago, I saw an amazingly 
revealing dispatch in the New York 
Times—*“Germany’s ancient and in- 
destructible monopolies administered 
last night one of the most serious 
and humiliating defeats suffered by 
United States policy makers since the 
occupation was established in 1945.” 
The dispatch then goes on to point 
out that industrial cartels had been 
re-established and that free enterprise 
took a serious blow. 


A Solid Foundation 


Is the tariff structure of the United 
States the real problem? Nonsense. 
Free enterprise and competition in 
this country have created a mass mar- 
ket which is the solid foundation of 
our living standards and the hope for 
our continued prosperity. We can- 
not pick other countries up by our 
boot straps and any attempt to do 
that is patently absurd and can only 
result in hardship for important seg- 
ments of business and wage earners 
in the United States without any real 
benefit to the mass of people abroad. 
Their benefits must come primarily 
from expansion of their own domestic 
markets, from higher living stand- 
ards, from fresh vigor and life by the 
destruction of crippling cartels, mo- 
nopolies and the whole vicious circle 
of artificial restrictions. 

I propose, as the tariff platform of 
this industry, that there be an end 
to the pointing of the finger at our 
modest and almost insignificant tar- 
iffs. We have a wage cost three or 
four times higher than in other coun- 
tries and to ignore that fact is dishon- 
est and economically destructive. 
We are willing to compete on equal 
terms with anyone else but we do not 
propose to be tied hand and foot in 
competition with industries which 
have ignored reciprocity and have 
labor costs one-quarter or one- 
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third of ours and which have per- 
mitted artificial restrictions on trade. 
I propose as our tariff platform to 
demand that others practice what we 
practice and that light be thrown on 
the real issues before this country 
and the world. 

My digression on the tariff does 
not leave me much time to refer to 
other problems uppermost in your 
mind and foremost in the administra- 
tion of the Council. The most sig- 
nificant of these, it seems to me, is 
the existence of a kind of profitless 
prosperity for quite a few months. 
Taken by itself, that phrase and the 
figures it reflects are meaningless. 
What is important is a whole range 
of matters, including production costs 
as well as our merchandising and sell- 
ing methods. Those problems could 
have been expected; in a general way, 
we all saw them coming as an abnor- 
mal postwar era drew to an end. 
Their solution, however, is our re- 
sponsibility and cannot be laid off 
on external conditions or on anyone 
else’s shoulders. 


Misplaced Optimism 


enable tanners to realize and work 
for true potentialities of profitable 
business. 

This industry has made tremendous 
progress in the past two years. It is 
not progress in terms of physical 
change and not, heaven knows, in 
our operating statements or balance 
sheets. It is the kind of progress 
which I have been able to perceive 
perhaps more clearly than most of 
you by virtue of the privilege I have 
had of my observation post as your 
President. It is progress measured 
by willingness to think about change 
and matched by the readiness to deal 
with new requirements of doing busi- 
ness on their merits. It is a truism 
that the biggest hurdles people have 
to overcome are always mental and 


you can pinpoint the history of suc- 


cessful business by the ability to get 
over the mental obstacles. 

What have we learned in the past 
year or so which I regard as the basis 
for optimism on the true potentiali- 
ties of this industry? We have found 
that there is plenty of room for tan- 
ning in the expanding economy, that 
our products have a real and worth- 
while place in the production and dis- 
tribution of goods, that we have 
hardly begun to explore the true mer- 
its of our own products, that the tech- 
niques of product development, of 
modern merchandising and selling, 
of production and cost control, can 
be applied to our own business with 
astonishingly beneficial results. In 
short, I believe that this is an indus- 
try on the make, that we are now in 
our own element and going places. 











Jacqu ues Wol Chemicals __) 


(7 yl PRODUCE HIGH GRADE LEATHER 


SYNEKTAN 0-230 


TANASOL PW 


Syntan in beads, to use with NCO 

for bleaching chrome stock and in 

retanning chrome stock. In the dye 

bath for good level colors. 

FUNGIZYME BATES 

Pancreatic bating salts of standard, 

controlled quality. 

Bate A & AS—For sheep skins 
and sole leather. 

Bate B & BS—For furniture leather, 
side leather and calf skins. 


Against a background of so many ti 
matters which are of pressing and equals the qualities of vegetable 
: : extracts. Replaces Sumac. Used 
serious concern, it could be suggested > ak ik cabana olinein chi 
that the optimism I offer you is SYNEKTAN NPP 
slightly misplaced. There has never For high grade whites and pastel 
been a year in this business, however, colors; produces full plump leather. 
when we have been free of incessant, SYNEKTAN NCRP 
endless problems. Our longer range Specialty syntan, used in combina- 
appraisal of the industry, its place ae Pan Ss cae ae " 
in the economy and our own place . : 
in it, should never be dictated by bane oath oe Sa eee: a oes Bate © & CS—For goat skins. 
immediate circumstances and condi- 


tracts in the fenaing end retenning SULPHONATED OILS (Various Bases) 
tions which always loom so large, so operations. MONOPOLE OIL (For Finishing) 
serious and ominous. 


EMULSIFIERS and DETERGENTS— For good degreasing. 
My optimism about the tanning in- 


: ; Samples and informa- 
dustry is based on another considera- tieh. apen requiet JA FS W f 
Carlstadt, N. J. i & (0. 
Los Angeles, Calif. 


tion entirely. I believe we have 
Pass arc,m. 4. 
All shades of LEATHER FINISHES 


rounded what may be the most im- 
Our own manufacture 


( A liquid synthetic tannage that 





portant corner tanning has encoun- 
tered in many years. We have done 
that by taking the first and most im- 
portant step in a fundamental re- 
adjustment; we have begun to attune 
ourselves mentally to new times, to 
new conditions, to new requirements 
for survival and success in business. 

During the past year or two, many 
of us have come to feel and recognize 
that a great deal of water has flowed 
under the bridge of the American 
economic system. As an older indus- 
try with set habits and patterns of 
doing business, it has been hard for 
us to realize the obligation for change 
in order to adjust ourselves to new 
times. I believe we have done more 
than start in that direction and, as a 
result, we are now justified in the 
kind of solid optimism which can 














Specialists in PIGMENT FINISHES 
All shades and black. Best pigments used. 


GLAZED FINISHES 


For High Lustre Colored Leather 
(Kid, Sheep, Calf and Side) 


JOSEPH O’BRIEN LEATHER FINISH CORP. 
Office: Little Falls, N. Y. 
Plants: Little Falls, N. Y. and Danvers, Mass. 
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VAN PELT 
(Concluded from Page 12) 


All of the tanners who were behind 
the program last year have endorsed 
it again, and quite a few of you have 
done so in language which should be 
gratifying to those responsible for 
planning and operations. Many more 
members of the allied trades have 
come to recognize the validity and 
value of the job being done and are 
giving the work their financial as well 
as moral support. 

I believe that this industry has 


demonstrated a tremendous capacity 
for initiative. We have done some- 
thing which has never before been 
accomplished in the leather and 
leather products industries. We have 
to do something equally remarkable 
now. It is up to us to stick with a 
successful program, to work for its 
long-range benefits, to demonstrate 
that as an industry we are not going 
to fall into the trap that has befallen 
other industries, of easing their ef- 
forts when success had already been 
demonstrated. 

One concluding thought I want to 





leave with you. We can never be 
genuinely successful and prosperous 
as an industry unless we set out to 
make our markets and determine the 
demand for our products. It is my 
opinion that Leather Industries of 
America has opened up possibilities 
in that respect, possibilities more far- 
reaching than the industry realizes. 
The job that can be done in influ- 
encing and making markets for 
leather is something that should be 
part of every tanner’s business be- 
cause it is part of the formula for 
profitability. 





LEATHER 


YESTERDAY — TODAY — 
ALWAYS 





COMPOUNDS 


LIQUID EXTRACTS 


AMERICAN EXTRACT CO. 


TOPS IN 
TANNING 
EQUIPMENT 


ROMER 


Compaay. Puc. 


WALNUT STREET e 


representing 
SPECIAL EQUIPMENT CO. 


CHAS. H. 
TRAUD MACHINE CO. 


FULTON COUNTY MACHINE CO. | 
SPRACO-Spray Finishing Machines © 
MARLOW FLESHING PUMPS | 


PEABODY, MASS 


STEWLING CO. 

















he POINSENTIA 
BEACH HOTEL 






Mold your vacation to your plea- 
sures at an Alsonett Hotel, famous 
for courteous service and fine facili- 
ties. JOKAKE INN, in the “Valley of 
the Sun," 10 miles east of Phoenix. 
Typically Southwestern in activities, 
climate and manners. All resort ac- 
tivities; private pool. Hand picked 
gvests. THE SORENO, St. Peters- 
burg, Florida, on beautiful Tampa 
Bay. Good location, good food, 
good entertainment. Delightful guest 
rooms. POINSETTIA BEACH HOTEL, 
Ft. Lauderdale, Florida, “Around the 
corner from everything.” Fine ap- 
pointments, superb food. Sports- 
wear for the ladies; sports for the 
men. Hand picked guests. 
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TUM PRU FEE 


lolol 
me 


As specialists in the pro- 
duction of tanning materials for 
Extracts | the past quarter century, the LINCOLN 
technicians have gained the vast experience so 
necessary for giving competent help to the super- 
intendent of any tannery. This background of 
“knowhow” has actively participated in develop- 
ing better grading and cutting figures - - - more 
economically - - - for tanneries throughout Amer- 
ica. Our consultant services are available at all 
times to tanners who want their finished leather 
to have more market appeal! 
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Raw Materials 
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Pancreatic Bates 
Fillers 
Sole Leather 
Finishes 
Tanner’s Sugar 
Tanner's Lime 
Chemicals 
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We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


t.H. LINCOLN « SON inc. me 


€@ecvoeest Oo R T, PA. 
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Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 


Many years of experience together with uniformly high 
standards of production have helped to give HYDRODITE its 
respected position in the leather industry. 


The producers of HYDRODITE invite you to make use of 
their research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 


A. J. & J.0. PILAR 
Leather Finish Specialists 


CHAPEL ST. & LISTER AVE., NEWARK, 























CARL M. LOEB, RHOADES & CO. 


Members of All Leading Exchanges 
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HIDES AND SKINS 
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TANNING MATERIALS 


& 


BOSTON 
70 South St. 


NEW YORK 
42 Wall St. 


(S.A.D.E.S.A.) 
Cangallo 444 

















RELIABLE DIRECT SOURCES THE WORLD OVER FOR 
VEGETABLE TANNING MATERIALS 


WATTLE EXTRACT WATTLE BARK MYRABOLAMS VALONIA 
MANGROVE BAKK DIVI DIVI CUTCH QUEBRACHO SUMAC 


Sole agents in U.S.A.—Cenada—Cuba—Mexico. 
"Sens" Brand. Powdered Valonia Extract. 


THE OLSON SALES AGENCY 
IMPORT - EXPORT 


Cable Adtres «=8©©NEW YORK 5, NEW YORK eieiiaiien 


“oonosaGE”’ 20 BROAD STREET DIGBY 4-926 
(NEAR WALL STREET) 0227 
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SULLIVAN 


(Continued from Page 14) 


prove our lot? It would involve con- 
siderable_work, but no great amount 
of money. In fact, if it wouldn’t look 
a bit forward for an individual to 
attempt it, I’d haul off and do it my- 
self. 

Let us start with the assumption 
that if we were doing a bang-up job 
of serving the public, we would not 
have.a consumption problem. We 
know we have the brains and the 
willingness to succeed . . . but ap- 
parently our approach is wrong. The 
shoe and allied industries spend 
around $25,000,000 a year on ad- 
vertising, but a lot of that money 
must be missing the bull’s eye. 
We have craftsmanship and quality 
to offer. We certainly have an abun- 
dance of styles, but that doesn’t seem 
to be the answer. We could go on 
down the list indefinitely, but why 
don’t we make a genuine effort to 


find out WHERE we’re weak? 


Rent Town Hall 


Here’s what I’d like to see done 
during the Leather Show next Sep- 
tember: First, rent Town Hall or 
Carnegie Hall. Then arrange for a 
discussion panel consisting of repre- 
sentative Tanners, Shoe Manufactur- 
ers and Retailers, members of the 
Allied Trades, Unions, Chains, Trav- 
eling Men, Advertising Agencies, 
and the Trade, Fashion and Con- 
sumer Press. By one means or an- 
other, invite questions and sugges- 
tions from people in those fields, plus 
the general public. Go through that 
mass of material and boil it down so 
that it would not be unwieldy .. . 
but by no means try to eliminate em- 
barrassing questions. Then, with the 
offices of a capable moderator, spend 
as much time as necessary going 
after answers. Workable answers. 

Instead of our usual practice of 
complete secrecy when we have any- 
thing of interest cooking, I’d lambast 
every medium of communication in 
the country with advance informa- 
tion. I’d invite representatives of 
every magazine, gazette, newspaper, 
radio, television, and the like to at- 
tend as spectators and assure them 
that no part of the forum would be 
“off the record.” Let ’em know that 
what we want to do is to learn how 
we can better serve our customers 
and let the chips fall where they may 
as far as’ criticism is concerned. 
Those accepting the invitation to at- 
tend would be furnished reserved 
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seats and the rest of the house would 
be open to the public. And don’t be 
afraid they wouldn't attend. Gentle- 
men, we who are in the shoe business 
have only the faintest idea how in- 
terested people in general are about 
shoes. We are experts at hiding our 
lights under the bushel. 

I think maybe you-all assume that 
we retailers know more than we do. 
You live so close to your product 
that you can’t see why everyone else 
doesn’t love it and understand it as 
well as you do. But there is a way 
in which you could educate us .. . 
and incidentally enlist every one of 
us as salesmen for leather. The Navy 
and Air Force have been using the 
technique for years to teach their own 
people and to do a bit of polite lob- 
bying, and it works like a charm. 


Traveling Displays 


Get busy and design some traveling 
displays. Have samples of the various 
leathers, showing their raw state and 
the tannages and finishes they will 
take. Explain where they come from. 
Tell how each may best be used. 
Show pictures of yourselves at work 
in your tanneries . . . the American 
people are always interested in “how 
you make things. ” Then, at every 
Shoe Show in the country, get a 
suite and have the displays there for 
the folks to study. It shouldn’t he 
difficult to arrange to have a member 
of the Tanners’ Council always on 
hand to answer questions and get in 
a few plugs. With any publicity at 
all, you’d pack us in .. . and we'd 
leave smarter than when we arrived. 

In between Shows, the displays 
would be busy, too. Route them like 
a number of the manufacturers do 
their traveling Stensgaard displays. 
That would cost you nothing at all. 
For example, schedule them for a 
week in each store requesting them, 
and ship them to that store collect; 
if the exhibit was in San Antonio 
this week, I'd gladly pay the charges 
to Laredo, then the merchant in Cor- 
pus Christi or Houston or Austin 
would pay the fare from Laredo to 
that city. Not only would such dis- 
plays be valuable as educational ma- 
terial for the merchant’s sales force, 
they would make powerful windows, 
too. The public would line up to see 
an innovation of this sort. 

Exhibits of this kind would be 
naturals for every County and State 
Fair all over the land, too, thus add- 
ing millions of people to those who 
appreciate and call for leather. 

There has been considerable inter- 
est lately, all through the Trade, in 
the trend toward concentration and 
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FOR THE LEATHER INDUSTRY 


BICHROMATE OF SODA 
BICHROMATE OF POTASH 


NATURAL PRODUCTS REFINING CO. 
902 GARFIELD AVE., JERSEY CITY 5, N.J. 


CORPORATION 


Milwaukee 1, Wisconsin 


FINNALINE 
KEPECO ® KEPOLAC 
EMULLO ® -FRESKO ® FONDO 
RICCOTAN ° UNI-LAK 
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integration in the shoe business. Nat- 
urally, that trend is being watched 
by you people, too, for several rea- 
sons. For one thing, some of the in- 
tegrators also own tanneries. Also, 
if they concentrate enough of the 
shoe business into the hands of three 
or four big outfits (who already have 
their favorite leather resources) , what 
might that do to those of you who 
are not the favored ones? 

Even as recently as last October, 
I was not too excited. There was a 
good deal of talk about the dangers 
of Big-Eat-Little in the shoe world 
during the Directors’ meeting of the 
National Shoe Retailers Association, 
but I was among the non-worriers. 





Shucks, I said, those guys are only 
buying up things no one else wants. 
Maybe lack of ambition among the 
youngsters, or tax-reasons among the 
oldsters have kept the independents 
from taking over the firms that have 
been offered for sale. 

Then they started moving into my 
backyard, and they did it in such a 
way that I saw the light pretty 
quickly. Those jokers want guaran- 
teed customers, and they want them 
badly. Since they can make a better 
than average return on the money 
they loan to the “young men they 
help go in business for themselves,” 
and thanks to the savings they effect 
by cutting salesmen’s commissions 
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5 LX 
HARD GREASE 


Standard in the Leather 
Industry for more 
than 50 years 
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. . . plus that captive purchasing 
power, they think they have uncov- 
ered an entirely new and foolproof 
philosophy of economics. 

But even the biggest can make mis- 
takes and fall of their own weight. 
A little slow-down might show that 
the alert independent could run rings 
around some of the hungry giants. 
There are bound to be some spotty 
risks, and if gossip has any founda- 
tion at all, some of the rents are not 
exactly realistic. 

Then, like the dog in the fable who 
dropped his bone to reach for the 
BIG bone he saw reflected in the 
water, there is a chance that estab- 
lished customers might fade away. 
For instance, if anyone who sells me 
also decides to compete with me, 
wouldn’t I be silly to keep buying 
from him? And I’m not the only in- 
dividualist left in the shoe business, 
by any means. 


Ways to Combat 


There are undoubtedly many ways 
in which independent merchants 
could combat this trend-of-absorption. 
Here’s one that possibly would bear 
considering: It shouldn’t be hard to 
find a hundred or two reasonably big 
users of “general line” shoes who 
are unhappy with the way things are 
going. Some would be store owners, 
some would be operators of leased 
departments; perhaps a number of 
department stores would be interested. 
Why wouldn’t it be practical for 
them to get together and quietly se- 
lect a small- or medium-sized general- 
line company and decide to concen- 
trate their business with it instead of 
the predators they have been dealing 
with? Maybe arrange to buy enough 
stock in it that they would have more 
than merely a customer’s interest, in 
fact? 

Some wise shoe man has said that 
except under unusual conditions, such 
as rationing, no brand name is worth 
more than the reputation of the dealer 
who sells it. Obviously, then, even a 
hundred major retailers in the United 
States could do a heap of good for a 
quality line of shoes that had been 
only moderately well-known, if they 
all started advertising and promoting 
it at the same time. 

These retailers could also select 
and copyright their own brand names 
for “spot shoes” and could make deals 
with certain specialized “outside” fac- 
tories for concentration on specific 
types of shoes. This kind of cooper- 
ative merchandising has been suc- 
cessfully employed for years by in- 
dependent grocers, and there’s not a 
reason in the world why it wouldn’t 
work for us, too. 

END 
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Wanted and For Sale 





For Sale 


United Shoe band knife splitter, 
Excellent condition. 


Address D-6, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Il. 


Model A. 


Cash Buyers of All Grades of 


Animal Hair 


Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 


KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-1032-3 


Wanted 


SHERIDAN PRESS 
Address D-10, 
c/o Leather and Shoes, 
300 W. Adams S8t., 
Chicago 6, Il. 


Blue Splits for Sale 


TRIMMED AND SORTED for weight and 
grade. Large quantities. Steady supply. Tell 
us what you are making and we will furnish 
a suitable selection. Address D-1, c/o Leather 
and Shoes, 300 W. Adams St., Chicago 6, Il. 





LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GRISWOLD 


14 Preakiia $¢. Selem, Mess. 


Help Wanted 
Shoe Fitter 


WANTED: Shoe fitter experienced on fine ma- 
chine work of upper restyling, fitting and pat- 
tern work on ladies’ and men's shoes. Kansas 
City, Mo., location. Excellent opportunity— 
steady work. Vacation and insurance benefits. 
Address C-20, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6. Ill. * 








Tanner 


ESTABLISHED CHROME UPPER 
LEATHER TANNERY desires man cap- 
able of making side shoe upper leather 
from beam house through finishing. 
Address D-4, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 











Salesman Wanted 


SALESMAN WANTED to handle sole leather 
products for the Finding Trade. State previous 
experience. Commission basis. For full particu- 
lars address 
D-5, 
c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, IN. 





Experienced Blacking 


Salesman 

TO COVER SOUTH SHORE TERRI- 
TORY (MASS.) for reputable shoe 
chemical house. Must have knowledge 
of packing and finishing rooms condi- 
tions. Please give complete detalis in 
letter. 

Cc. F. JAMESON & CO., INC. 
218 River Street, 
Haverhill, Mass. 
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You didn't teach my brother last 
year. That was me. | know about 
Salem Oil & Grease Company's 7 
ways to help make better leather 
with their very effective oils, 














SPECIAL MACHINERY FOR 


WELTING ¢o' 
RANDS 
HEELS 


THOMAS BOSTOCK & SONS 
BROCKTON, MASS. 
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Lasting Room Foreman 


LASTING ROOM FOREMAN for Mid- 
western manufacturer of women’s high 
grade welts. State past experience, age, 
and salary expected, also date of avail- 
ability. Ali infermation kept strictly 
confidential. Address D-11, ¢ o Leather 
and Shoes, 300 W. Adams St., Chicago 
6, Mm. 











Tanner Wanted 


TANNER experienced with Drum dyed vege 
table tannage to set up and operate and 
supervise the department with an Eastern 
tannery State qualifications and experience 
along with salary in first letter, and also give 
references Address R-1, c/o Leather and 
Shoes, 10 High St., Boston 10, Mass 





Situations Wanted 





Making Room Foreman 


MAN with long experience who knows Compo 
and California construction problems thor- 
oughly seeks new opening Can get out the 
shoes and train help. Apply Box R-2, c/o 
Leather and Shoes, 10 High St., Boston 10, 
Mass. 


Upper Leather Salesman 


NEW ENGLAND territory. This man knows 
personnel and requirements of entire territory 
and seeks connection on either salary or com- 
mission basis with tanner of good repute 
Address Box R-3, c/o Leather and Shoes, 10 
High St., Boston 10, Mass. 





MENKES FEUER 
INC. 


DEALERS IN 
HIDES & SKINS 


Specializing in 
HORSEHIDES 
DEERSKINS 
PIGSKINS 


75 Cliff Street 
New York 38, N.Y. 
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...and with NOPCOLENES that means 


surface lubrication with controlled penetration 


ROPELLER blades are ground with infinite care, 

and propellers tested for static and dynamic 

balance. For perfectly balanced performance of 
a liner’s propellers means vibrationless running —a 
feature which attracts ocean travelers and keeps them 
“sold” on the ship. Balanced performance below the 
water line pays off in substantial dividends above. 


Your interest in shipping may be confined to the 
shipping of hides into your tannery and shipping of 
leather out... but balanced performance can play a 
big part in your operations, too. For instance, the 
balanced performance of Nopcolene* fatliquors. These 
superb oils afford excellent surface lubrication and, at 
the same time, permit closely controlled penetration. 


Thus, they assure leather with just the surface feel, 
hand, break, stretch, tensile strength and stitch tear 
desired. Nopcolenes, in fact, put money in your pocket. 


Yes, Nopcolenes are truly sensational double-action 
fatliquors. Furthermore, they contain only 6-7% 
moisture, and are readily soluble. 

Profit by giving these revolutionary oils a trial. 
We'll be glad to make recommendations, and work 
closely with you to help achieve the best results. 


FREE! This book gives up-to-the- 
minute data about Nopco's new Nop- 
colenes, and formulas for various 
leathers. Write for a copy. 


* Rexistered U. S. Pat. Off, 


NOPCO 


Chemical Company, Harrison, N. J. 
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Branches: Boston - Chicago - Cedartown, Ga. - Richmond, Calif. 

















W ant faster, smoother, better 
operation on fleshing? 


You can get it with the Stehling 
Hydraulic Fleshing Machine because 
it opens and closes hydraulically, 
and because the antiquated clutch 
and many troublesome working 
parts that tie up production, have 
been eliminated. 


This means an end to jams on flesh- 
ing. It means an end to costly, time- 
consuming adjustments on the 
hydraulic combination. It means 
7'/ inches of space in the “open” 





Aeres how to 
get ot 





atid STAY W7/ 


Stehling Hydraulic Fleshing Machine 


position to speed up _ leather upper leather; heavy sides for har- 


handling. ness, sole or belting; bellies; shoul- 
For fleshing calf skins, sides and ders; horse fronts. 
Let us send you the complete story on the Stehling 


Hydraulic Fleshing Machine today. 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST.,MILWAUKEE 12, WIS. 





